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(NAPSA)—The roof on your
home is the first line of defense
against the elements of nature,
such as high winds, heavy rain,
sleet and snow. Conducting a com-
plete inspection—inside and out—
each spring can help avoid costly
problems later on. Look for these
key danger signals that indicate
your roof is not adequately pro-
tecting your home:

• Water, water, anywhere?—A
home inspection should start with
a check for leaks in the attic. This
can occur and be most obvious
after heavy, driving rains. Also
walk through each room of the
house and inspect walls and ceil-
ings. Ceiling spots can be another
warning sign your roof needs
repairs. And peeling of interior or
exterior paint or wallpaper, some-
times from excessive moisture or
high humidity, can be a sign of
possible inadequate attic ventila-
tion. If more ventilation is needed,
it can be relatively easy and inex-
pensive to install—even if you
don’t need a new roof.

• Crack down on cracks—The
most common leak sources on the
outside include cracks in flashing
around the chimney and vents, or
worn-out, decayed or missing shin-
gles. Check your gutters for debris,
including granules in the gutter. If
you find an excessive amount of
granules, it may indicate aging
shingles that should be replaced.
While up there, check for any
missing, cracked or curled shin-
gles. These should be replaced
quickly to avoid structural damage
to your roof deck and the interior
of your home. If any shingles are
blistered, decayed or “dirty look-
ing,” they need to be replaced, too.

If you find any of these poten-
tial problems and are in need of

repairs, the first and most impor-
tant step to take is to find a com-
petent roofing contractor.

Poorly installed or constructed
roofing systems waste American
homeowners billions of dollars
every year, according to GAF
Materials Corporation, North
America’s largest roofing manu-
facturer. Fortunately, most risks
can be avoided with a professional
roofing system that’s correctly
installed, maintained and/or
repaired.

GAF offers access to a data-
base of factory-certified, prequali-
fied roofing contractors. Every
contractor is licensed and insured,
and pledges to work on the home-
owner ’s roof as if  it  were its
own. Simply call (888) LEAK-
SOS or check the Web site at
www.gaf.com. The site also has
graphics that will help you under-
stand how to spot problems, pro-
vides a list of certified roofing con-
tractors in your area and even
offers a free video entitled “Avoid-
ing Roofing Disasters.”

Roofing Disasters And How To Avoid Them

Conducting a thorough home
inspection—inside and out—can
help prevent problems or keep
them from becoming costly.

(NAPSA)—It’s easy to take mod-
ern indoor heating and cooling sys-
tems for granted. But the reality is
these units keep us comfortable
and happy all year long. That’s why
National Indoor Comfort Week,
April 23 to 29, has been set aside to
recognize heating, ventilating and
air conditioning (HVAC) contrac-
tors and the critical work they per-
form to ensure our home and work
environments are comfortable. 

The most important part of
preparing your home’s cooling sys-
tem for warm weather may be
selecting a qualified contractor
who is trained to maintain, repair
and/or replace the components of
your system.

To help you select a dealer who
is certified in Heating and Air Con-
ditioning, and who can profession-
ally service your cooling system,
the experts at Coleman® Heating
and Air Conditioning, a brand of
the Unitary Products Group of
York—a Johnson Controls Com-
pany—offer these suggestions:

• Educate yourself about HVAC
systems. You can find this informa-
tion in online resources and
dealer and manufacturer Web sites.
Understanding the basics can help
you when interviewing a potential
contractor.

• Ask friends, co-workers, real
estate agents and home improve-
ment specialists for recommenda-
tions. Advertisements can also
direct you to a contractor.

• When interviewing a poten-
tial dealer, check for membership
in professional organizations,
such as NATE (North American
Technician Excellence) and ACCA
(Air Conditioning Contractors of
America).

• Ask to see state and local
licenses, certification for refriger-
ant handling, and proof of liability
and worker’s compensation insur-

ance. Be certain these documents
apply to the contractor, as well as
any technicians or subcontractors
the contractor employs.

• Research the range of services
a contractor offers. Does the list
include scheduled maintenance,
repairs and 24-hour service?

• Consider the number of
years a contractor has been in
business. In many cases, a reputa-
tion for quality, reliability and
dependability grows with the
length of service to a community.

A good HVAC contractor will
visit your home to conduct an on-
site inspection and ask questions
about your cooling needs and con-
cerns, before making any equip-
ment or service recommendations.

• Ask for and check references.
Consider them in conjunction with
other information you have gath-
ered in your research.

By following these simple sug-
gestions, you will most likely find
the contractor who best meets
your needs, both in terms of tech-
nical expertise and professional
integrity.

To learn more, visit the Coleman
Web site at www.colemanac.com or
call (877) 874-7378.

Tips For Selecting A Cooling Contractor

Before hiring a contractor, ask if
maintenance, repairs and 24-
hour service are offered.

Food Questions? 
Ask the Experts

(NAPSA)—Did you know there
is a Web site that can guide you
through the finer points of fine
dining and food preparation? For
instance, do you ever wonder how
long you can safely keep cheese?
Need a perfect wine to pair with
your rack of lamb? The Web site
may help. 

The site, www.dirona.org, is run
by the Distinguished Restaurants
of North America, or DiRo

_
NA. Peo-

ple can send questions into the
“Ask the Experts” feature or
peruse the site for a number of
recipes, tips and hints. “Ask the
Experts” highlights a new expert
each month and has helped people
avoid potential culinary disasters
with cheese, wine, champagne,
seafood and more. In upcoming
months, experts will answer ques-
tions about restaurant etiquette,
dessert, dinner parties and sushi,
among other topics. 

Anyone interested in asking the
experts a question or receiving the
group’s monthly e-newsletter, Tid-
bits, can log on to www.dirona.org.
Visitors to the Web site can also
search a directory of award-win-
ning fine dining restaurants. 

Chef John Folse of Lafitte’s Land-
ing restaurant in Donaldsonville,
La., is just one of the “experts”
who have been featured on
www.dirona.org. Folse answered
questions relating to cheese.  

(NAPSA)—It’s green; it’s slimy;
it’s slippery. It’s growing on your
lawn, your patio, your steps and
walkways—even your roof and sid-
ing. If you’ve ever lived through
several humid or wet days, you
probably have had to deal with
moss or algae.

“Dampness combined with heavy
shade and poor air circulation are
the ingredients that create moss
and algae,” says Bayer Advanced™

Garden Expert Lance Walheim, who
wrote the book “Lawn Care for
Dummies” and is a regular contribu-
tor to Sunset magazine. “They make
your house look dirty and on your
patio, it’s easy for children or the
elderly to slip and fall.”

Pruning trees to increase sun-
light can help prevent moss and
algae over the long run. Adjusting
the pH of your soil can help
reduce the green slime in your
lawn. You can also spend a few
hundred dollars a year to have the
exterior of your home cleaned. 

In the past, if you wanted to get
rid of that nasty green stuff, the
do-it-yourself approach required a
scrub brush and a bucket of water
mixed with bleach. 

“Mixing bleach is always a chal-
lenge,” says Walheim. “You have to
make it strong enough to get the
job done but the fumes can be
awfully strong too. You also have

to scrub like crazy to get into all
those nooks and crannies.”

Now, however, there is another
alternative with no scrubbing re-
quired—Bayer Advanced 2-in-1
Moss and Algae Killer. This is a
fast-acting moss, algae and lichen
killer that can be applied to lawns,
as well as steps and walkways,
patios, shingles, stucco, wood
decks and fences, roofs and even
the exteriors of cars and boats.

On wood, concrete and asphalt, a
single application of the product will
control moss and algae for up to one
year and it does not stain surfaces.

All Bayer Advanced products
carry a money-back guarantee.
For more information, visit www.
bayeradvanced.com or call (877)
BAYERAG.

Get Rid Of Moss And Algae For Good

Dampness combined with heavy
shade and poor air circulation
are the ingredients that create
moss and algae.

(NAPSA)—Mangos’ naturally
sweet and lively flavors make
them incredibly versatile and
complement everything from
breakfast to lunch. Because of
their year-round availability, they
are great for any occasion. For
delicious recipes featuring man-
gos, go to www.mangoinfo.org.

(NAPSA)—If you consider both
a location’s surroundings and
activities when planning a get-
away, you’re not alone. More than
75 percent of Americans take both
factors into account when choos-
ing a spot. Yet in a country full of
amazing nature destinations, it
can be difficult to get information
on the “perfect” place to hike, golf,
camp or simply spend time in the
great outdoors.

According to Synovate, Inc., a
Chicago-based research firm,
more than 65 percent of Ameri-
cans turn to family, friends and
co-workers for travel recommen-
dations. Now there’s a new Web
site from Nature Valley that
makes the process of finding your
next outdoor travel destination
easier.

The site, known as “Where’s
Yours?,” is a good resource to
learn about a new place for a
favorite activity or new activity in
a beloved palce. The site allows
the outdoor enthusiast to find all
of the information he or she needs
in one place. Visitors can explore
locations for their next outdoor
getaway or “mark the spot” of
their own favorite U.S. outdoor
location(s). They can review rec-
ommendations and ratings from
several active outdoor experts
including the U.S. Ski Team, the
Association of Volleyball Profes-
sionals (AVP) and the National
Park Foundation.

“Where’s Yours?” makes it easy
to research your next journey with
journal-style reviews and pictures
of outdoor destinations across the
country. Travelers can post their
favorite nature destination by
submitting a journal entry of up

to 250 words, provide ratings
across four categories (beauty,
value, remoteness and intensity),
suggest applicable activities and
post pictures.

By visiting the site, outdoor
enthusiasts can also enter the
“Where’s Yours?” contest for the
chance to win one of four grand-
prize trips. Winners get to journey
with three friends to any one of
the many locations posted on
www.wheresyours.com within the
continental United States. To
enter, contestants must submit an
original essay (up to 250 words)
describing his/her own personal
favorite U.S. spot in nature. Photo
submissions are optional. Contes-
tants can enter as many times as
they wish, and entries will be
judged on the following criteria:
creativity, authenticity and des-
cription. The contest runs through
September 30, 2006.

To learn more, or for complete
contest rules, visit the Web site at
www.wheresyours.com.

It’s A Big Outdoors—Start Exploring

A new Web site makes it easier
for travelers to find the “perfect”
outdoor spot.

***
Use what talents you possess:
the woods would be very silent
if no birds sang there except
those that sang best.

—Henry Van Dyke
***




