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(NAPSA)—Busy parents often
face the daily challenge of packing
a school lunch that meets their
nutrition standards while keeping
the taste kids’ love. The good news
is that there is an answer to this
lunchtime dilemma. Lunchables is
taking steps to make its products
better, so they’ll always be a
lunchtime option both kids and
moms can love. 

Mom and registered dietitian
Bridget Swinney supports the
idea that a child’s lunch should be
nutritious, delicious and fun.
“Lunchtime is often a highlight of
your child’s day so it’s important
to pack something that they’ll look
forward to eating and you’ll feel
good about serving,” says Swin-
ney. “I think the Sensible Solution
Lunchables products are a perfect
example that better for you doesn’t
have to be boring.” The Kraft Sen-
sible Solution Program identifies
products that meet “better-for-
you” nutrition criteria—just look
for the green flag on the front of
the box. 

Swinney has a few simple tips
to pack a lunch for your child that
will make the grade come
lunchtime. 

• Talk to your child and find
out what he likes to take for
lunch—and what he likes about
his friends’ lunches, too.

• Plan the week’s lunches
together, giving your child choices
that you can approve. When your
child helps pack his own lunch,
he’ll be more likely to eat it
instead of trading!

• Make it easier for your child
to enjoy a nutritious lunch. Pack
fresh fruits and vegetables in

easy-to-eat options like grapes,
baby carrots, apple slices, orange
slices, or half a kiwi with a spoon.

• Write a note on your child’s
napkin to let him know you’re
thinking about him. It’s a small
gesture that goes a long way!

Parents want the best for their
kids, especially when it comes to
what they eat, and food manufac-
turers are helping provide the
tools moms need to make more
informed decisions. This is where
lunchtime products such as those
carrying the Sensible Solution flag
can help, since all of these options
have less than 30 percent of calo-
ries from fat, less than 10 percent
of calories from saturated fat and
many are either a good or excel-
lent source of calcium. These
products are more fun to eat than
ever, so while kids won’t notice the
changes, you will.

For those parents looking for a
convenient, “better-for-you” lunch
option, there are now nine items
that meet the Sensible Solution
criteria, with the three newest
being Mini Hot Dogs, Mini Pizza
and Maxed Out Extra Cheesy
Deep Dish Pizza.

Nutrition Improvements For Lunchtime 
Make The Grade For Mom And Kids

(NAPSA)—Despite some less
than encouraging news about
nationwide conditions in the real
estate market, this can still be a
good time for consumers looking
to purchase a home. Recent trends
towards stabilizing prices, moder-
ating appreciation rates and
increasing inventory all work in
the favor of homebuyers for sev-
eral reasons.

First, consumers should realize
that “all real estate is local.”
National statistics are weighed
heavily by what happens in large
markets at the extremes and
don’t take into consideration
many factors that impact local
changes in pricing and inventory,
such as business growth, employ-
ment and other aspects unique to
each community.

Increased inventory also means
more choices, more time to look at
more properties and, once buyers
find the home they want to pur-
chase, more room for negotiation.
Closing costs, special assessments,
personal property and other terms
and contingencies that had been
nonnegotiable are again open for
discussion. Offers that in a hot
seller’s market would have gotten
laughed off the table are now get-
ting serious consideration, coun-
teroffers and even accepted.

Not only that, but with more
properties staying on the market
longer and longer, and with fewer
and fewer buyers competing for
them, some of the pressure on buy-
ers has been reduced. Often in hot
seller’s markets, conditions dictate
so much of what buyers are able to
do, driving so many of their deci-
sions. The pressures of such a mar-
ket can even force consumers who
have to buy—transferees or re-
tirees, for example—to just “settle”

on properties that they might not
otherwise purchase under other
circumstances. But as the pace
slows, patience can again become
the virtue that it should be, in-
stead of a victim of the market.

Regardless of the national pic-
ture, however, a great place for con-
sumers to start learning about
their local market is to consult a
professional who will keep their
best interests top of mind as they
make the decision to buy a home.
Agents who have earned the
Accredited Buyer’s Representative
(ABR) designation have taken spe-
cial training from the Real Estate
Buyer’s Agent Council (REBAC) to
help guide their clients through the
home-purchasing process—from
market analysis to needs assess-
ment to negotiations to closing and
beyond. 

To find an ABR-designated
agent near you, and to receive a
free copy of the REBAC-pub-
lished Homebuyer’s Toolkit, visit
www.REBAC.net or call 800-648-
6224. 

Door Of Opportunity Is Still Open

ALL REAL ESTATE IS LOCAL—
Regardless of the national pic-
ture, it’s always good to learn
about your local market. 

(NAPSA)—Here’s news that
may wag a lot of pet lovers’ tails.

Bush’s Baked Beans is a proud
partner of the American Humane
Association, an organization dedi-
cated to protecting both children
and animals from abuse and ne-
glect. They provide training and
support to the animal shelter com-
munity and help animal shelters
care for and find homes for all
types of pets. Bush’s will donate
proceeds from the sales of each
copy of Duke’s new book to the
American Humane Association
programs that support animal
adoption and placement. 

Animal lovers can get “Duke’s
Tails: Duke Finds a Home” for just
$3.95 when they buy any two
Bush’s Baked Beans products. To
get your copy of “Duke’s Tails,” sim-
ply mail in two proofs of purchase
along with your register receipt,

first and last name, street address,
city, state and zip code and e-mail
address to P.O. Box 5501, Kalama-
zoo, MI 49003-5501. Available
while supplies last. For more infor-
mation, visit www.bushbeans.
com/dukestails. 

Find Families For My Furry Friends
A Puppy’s Tail

Dear Friend,
If you are looking to add a pet to your family, I hope you’ll consider adopting a homeless 

animal from your local animal shelter or during a pet adoption event in your community. 
Whether searching for a dog or cat, mixed breed or purebred, constant companion or new 
best friend, there are many animals waiting for a family to call their own.  

Believe it or not, I didn’t always lead the glamorous life.  As a puppy, I was like millions of 
other homeless pets searching for a family. I hope to inspire you with my adoption story and 
help other pets find good homes, too.   

I’m releasing my first book, “Duke’s Tails: Duke Finds a Home” and donating proceeds from 
the sale of each book to the American Humane Association. Please let your readers know about 
my story so that I can reach my goal of donating at least $50,000 to the American Humane 
Association and help animals find loving families.  
Barks and Kisses,
Duke

Make A Wave With Your
Web Site

(NAPSA)—When was the last
time you went surfing? While
surfing is a popular water sport, it
is also a term for browsing online.
Clients surfing the Internet could
be looking for your Web site.
Maybe it’s time to get your busi-
ness on the information super-
highway. 

A Web site might be the first
introduction that potential cus-
tomers have to your business.
Here are some tips to help you
create a Web site that will give
them the best first impression and
encourage them to use your prod-
ucts or services:

• Consider your audience
• Create clean, structured

pages
• Make navigation user-friendly

and accessible
• Incorporate both pictures

and text
• Choose color and font wisely
• Check your site carefully

before going “live”
• Keep information current
If you don’t have the skills

needed to create the site yourself
or don’t have time to commit to
the project, hire someone. Even if
you are on a limited budget,
chances are you can find a Web-
master in your price range. 

Members of the Alliance for
Affordable Services have access to
economical, professional Web site
development, hosting and techni-
cal and site support through
Members Online. In addition,
Alliance members enjoy countless
other business, personal and
health benefits. For more infor-
mation, visit www.AffordableSer
vices.org or call (800) 733-2242.

(NAPSA)—More than 250 mil-
lion pounds of tart cherries are
grown in the United States each
year. Michigan produces 70 to 75
percent of the total U.S. tart
cherry crop. Utah, Wisconsin,
New York, Washington, Oregon
and Pennsylvania also have com-
mercial crops of tart cherries.
Cherries are delicious in
desserts, salads and snacks as
well as main courses and side
dishes. For cherry recipes and
other cherry information, visit
www.usacherries.com.

**  **  **
America’s first settlement—

Pensacola, Fla.—is a fantastic
family getaway with something
for everyone, including a thriving
arts community, with both visual
and performing arts, PGA-rated
golf courses, Blue Angels air
shows, fresh-from-the-Gulf sea-
food, outdoor adventure, shop-
ping and more. You can also now
fish or dive the world’s largest
artificial reef. Early room reser-
vations are suggested. For more
information, call the Pensacola
Bay Area Convention & Visitors
Bureau at (800) 874-1234 or
(850) 434-1234 or visit www.Vis-
itPensacola.com.

**  **  **
Fire ants currently infest 325

million acres in the U.S., an area
larger than the size of Spain and
France combined. Experts say
preventative control methods,
such as TopChoice®, a low-dose,
granular insecticide that is spread
over lawns and landscape beds
like fertilizer, can help control
both existing mounds and the for-
mation of new mounds for up to
one year. For more information,
visit www.nofireants.com and

www.foodallergy.org.
**  **  **

Every year, Voith Paper, Inc.,
papermaking machines turn out
105 million tons of paper with a
high rate of newsprint—the
equivalent of one-third the
weight of the Empire State
Building or 700 times the weight
of the Queen Mary cruise ship.
You can learn more online at
www.voithpaper.com.

**  **  **
China  has  the  wor ld ’s

fastest-growing economy and
offers plenty of opportunities
for American companies. Con-
sider this: China’s middle class
is approximately 19 percent of
its 1.3 billion total population.
This  number  i s  expected  to
climb to 40 percent by 2020.

**  **  **
Today’s moms need to defend

their children against threats in
two worlds: those outside the
front door and those on the Inter-
net. And by setting realistic rules
and ensuring kids understand the
need for caution, parents can help
their children be safer online. For
Internet safety tips for kids, visit
www.staysafe.org, a Web site set
up by several corporate sponsors,
including Microsoft.

***
Nobody can do for little chil-
dren what grandparents do.
Grandparents sort of sprinkle
stardust over the lives of little
children.

—Alex Haley
***

Rugby, North Dakota is con-
sidered the geographic center of
the North American continent.




