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(NAPSA)—Warm-weather
fashions make smooth, sleek
skin essential  from head to
toe—and the first step to achiev-
ing that  radiant look is  to
remove unwanted hair.  

Among the most  popular
ways to de-fuzz and de-fluff :
waxing, sugaring and shaving.
All ,  as you’l l  see,  have their
plusses and minuses.    

Of the three, waxing is the
longest-lasting temporary hair
removal technique, with results
that last two to eight weeks, but
the process—applying warm
wax to pull hair out from the
roots—can be extremely painful.
And while it’s one of the most
popular solutions for removing
hair on the upper lip and side of
the face, it’s not recommended
for the chin area.    

Sugaring, a somewhat less
known (and less painful) alter-
native, involves using slightly
warmed sugar applied only to
the hairs themselves and not
the roots .  And shaving,  of
course, needs no explanation.

But the 22 million women who
remove unwanted facial hair have
found that removing hair on the
face is not as easy as the rest of
their body. Olympic gold-medal
swimmer Janet Evans, known for
her athletic prowess and good
looks, was one of them until she
minimized the problem by using
Vaniqa®, the first and only pre-
scription product clinically proven
to slow down unwanted facial hair
growth in women.  

“I wish I had known about an
easy solution to the problem,”
said Evans.  “Having been a
swimmer, removing body hair
was an expectation, but facial
hair was another story.”  

The topical cream slows hair

growth to make getting rid of
facial hair easier. And when used
in conjunction with standard hair
removal procedures, it not only
minimizes the appearance of
unwanted facial hair, but can sig-
nificantly cut down the number of
times you have to address the
problem. It may take several
weeks to see improvements, but at
about a dollar a day, it’s worth the
wait. 

Why not just tweeze? Well,
they may be fine for eyebrows,
but—given the chance of ingrown
hairs developing—tweezers are a
definite no-no when it comes to
facial hair. And as for yet another
alternative—the more extreme
electrolysis—it’s both time-con-
suming and costly.

For the best results, Vaniqa
should be used in conjunction
with standard hair removal pro-
cedures such as plucking, shav-
ing,  waxing,  e lectrolysis  or
laser. If no improvement is seen
after six months of use, discon-
tinue use.  

For more information, visit
www.vaniqa.com.

Sleek, Smooth Summer Beauty

Janet Evans, Olympic gold-medal
swimmer, has found an easy,
effective way to minimize the
problem of unwanted facial hair.

(NAPSA)—While nearly every-
one in America grills, not everyone
is comfortable barbecuing more
than the basics. Here’s an
approach to grilling you can
“steak” your reputation on:

Neighborhood grocery stores
can help make the outdoor cooking
experience easier by providing
everything a griller needs under
one roof. The Great Grilling pro-
gram at Safeway features recipes,
tools and high-quality ingredients
for families that want to create
delicious meals on the grill, and
their Rancher’s Reserve beef is
guaranteed tender. The recipes
were developed in the test kitchens
of Sunset magazine to make it eas-
ier for shoppers to grill up a meal
on the spur of the moment.

Whether using a charcoal or
gas grill, having the right acces-
sories on hand makes for easy and
safe grilling—and even easier
cleanup. A wide spatula, extra-
long tongs, a long-handled brush
and a spray bottle with water are
the foundation for a great griller’s
tool kit.

Direct-heat grilling is best for
thin cuts of meat that cook
quickly. It gets them nicely
browned on the outside in the
short time they take to get done in
the middle. Here’s a surefire
recipe using direct-heat grilling:

Flank Steak with Green Olive-
Jalapeño Tapenade

A Mediterranean-inspired tape-
nade is a flavorful addition to this
tender flank steak.

Prep time: About 20 minutes
Grill time: 13 to 17 minutes,

plus 5 minutes to rest off the grill
Makes: 4 servings

1 jar (4.5 oz.) Safeway Select

Stuffed Jalapeño Olives,
drained

2 garlic cloves, peeled
1 cup coarsely chopped

Italian parsley
2 tablespoons fresh

rosemary leaves
1 tablespoon grated lemon

peel
1⁄4 cup Safeway Select Verdi

Olive Oil
1 Rancher’s Reserve Flank

Steak (about 11⁄2 lb.)

1. Prepare barbecue grill
and preheat for direct-heat
cooking. For charcoal grill,
before you put the grill over
the hot coals, brush it with a
medium coat of oil; for gas
grill, when hot, brush grill
with a medium coat of oil.

2. Rinse olives and drain
well. Combine olives, garlic,
parsley, rosemary, lemon peel
and oil in a food processor and
pulse until mixture forms a
fine paste. Set aside 1⁄2 cup of
the tapenade mixture for sea-
soning meat; reserve remain-
der for serving or another use.

3. Rinse flank steak and pat
dry. With the tip of a sharp
knife, make shallow diagonal
cuts about 1 inch apart over
one side of steak, then make
cuts perpendicular to the first
to create a diamond pattern.
Repeat on other side of steak.

4. Spread 1⁄2 cup of the olive
mixture on both sides of steak
to coat evenly.

5. Lay steak on oiled grill
over a solid bed of hot coals or
high heat on a gas grill. Keep
charcoal grill uncovered; close
lid on gas grill. Cook steak
until browned on the bottom
(lift edge with tongs to check),
8 to 10 minutes. With tongs or a
wide spatula, turn steak and
continue to cook until done as
desired, about 2 minutes longer
for rare (red in center; cut to
test) or 4 minutes longer for
medium-rare (pink in center).

6. Transfer steak to a clean
platter or rimmed carving
board and let rest about 5 min-
utes, then cut in thin, slanting
slices across the grain to serve.
Offer remaining tapenade to
add to the meat to taste.

Beverage suggestions: A spicy,
plummy zinfandel;  a hoppy,
English-style pale ale; or pepper-
mint iced tea.

Tools: Grater (for peel), strainer
or colander, measuring cups and
spoons, food processor, paper tow-
els, sharp knife, spatula for
spreading, heatproof brush for oil-
ing grill, tongs or wide spatula,
platter or rimmed carving board.

Safeway Inc. stores include
Safeway, Vons, Pavilions, Carrs,
Dominick’s, Genuardi’s, Randalls,
and Tom Thumb. Additional
grilling recipes, tips and tech-
niques can be found online at
www.safeway.com.

Taking Dinner Outdoors? Americans Get Their Grills On 

YOU CAN “STEAK” YOUR reputation
on a “Great Grilling” program
that offers tips and recipes for
outdoor cooking.

Note to Editors: In addition to Safeway stores, Safeway Inc. operates under the following grocery store names across
the country: Safeway (Western United States, Maryland, Virginia and Washington, D.C.), Vons and Pavilions (Southern
California), Randalls and Tom Thumb (Texas), Dominick's (Chicago) and Genuardi's (Philadelphia). 

✁

(NAPSA)—New research sug-
gests toenail fungus is a growing
problem and a bigger issue than
many people think. A simple nail
infection can be life threatening
for a patient who has a sup-
pressed immune system. Fortu-
nately, there’s a podiatrist-recom-
mended treatment that kills the
germs that can lead to nail infec-
tions. With nonprescription Myco-
cide NS, you can treat fungus
infections without removing nail
polish or acrylic nails. Learn more
at www.woodwardlabs.com.

**  **  **
When profound hearing loss in

children is not detected in its
beginning stages, special educa-
tion can carry a lifetime cost of
as much as $1 million for a child.
Most insurance plans, including
Medicare and Medicaid, cover
the costs associated with surgery
and the cochlear implant device
itself.  To learn more, visit
www.bionicear.com. 

**  **  **
To help Americans in the fight

against heart disease and
strokes, the Pharmaceutical
Research and Manufacturers of
America (PhRMA) has launched
a new multimedia national

health education campaign. The
organization’s public service
information campaign stresses
the importance of consulting
with health care providers, as
well as visiting helpful Web sites
that provide information on pre-
venting and treating coronary
disease and strokes. To learn
more, visit www.phrma.org and
www.innovation.org. 

**  **  **
For years,  the Consumer

Electronics Association has
worked with government agen-
cies to create voluntary energy-
saving programs and initiatives,
such as Energy Star. Making
such actions mandatory, experts
say,  can do more harm than
good. For more information, see
www.ce.org/green.

(NAPSA)—Youngsters can size
up the back-to-school shopping
trend in three words: Wear It Now. 

Teens and preteens are looking
for the immediate shopping grati-
fication of purchasing clothing
they can wear right now. “A good
idea for parents is to split the
back-to-school budget into sum-
mer and fall shopping trips,”
suggests T.J. Maxx Fashion
Spokesperson Laura McDowell.
“Stock up on the trends for
warmer weather now and then
later add the sweaters, sweat-
shirts and other heavier items as
the weather changes.” 

The layered look is absolutely
the top fashion statement. Start
with lace camies and add dress-
length shirts, deep V-neck sweaters
and hoodies. You’ll be seeing up to
three layers of various textures and
pieces. 

In August and September, gals
will want to start with a tank or
lace camisole and build upon the
layering effect with the season’s
hottest new favorite—the tunic.
Tunics elongate the overall ensem-
ble, with many ranging in length
from 26 to 34 inches. Look for
polka dots, florals and solids in
muted shades such as gray, brown,
olive and black. Tunics can be tank
tops, short sleeved or long sleeved;
the key is their length. 

When it comes to bottoms, the
long shorts will certainly continue
to be a popular choice in early fall. 

Other top choices for back to
school are skinny leg jeans in
darker washes, pencil skirts and
leggings. 

Tops will play an integral role
in back-to-school fashions. Hooded
fleece jackets and cropped hoodies
for layering, as well as sweaters
(oversized “boyfriend” knits in
solids and stripes), all make the
scene. The long cardigan, turtle-
neck, cowl neck and deep V necks
are all perfect layering pieces. 

As the gals enjoy layering—
especially in a muted palette of
color—guys seek urban and camo
pieces. Again the colors are
basic—camouflage green, olive,
deep brown, black and gray.
Hooded sweatshirts are still a
favorite, but nonhooded zip-up
jackets also make a statement.
Jeans are both plain and embell-
ished in a variety of washes. Logo
tee shirts with screens and mes-
sages are top must-haves as well. 

For store locations, visit the T.J.
Maxx Web site at www.tjmaxx.com.

The Trend: Clothing You Can Wear Right Away

LAYER IT ON ME—Teens opt for the
layered look…for her, tunics over
jeans and leggings; for him, jack-
ets and hoodies over tee shirts.

***
Man’s loneliness is but his fear
of life.

—Eugene O’Neill 
***

***
Nothing will sustain you more
potently than the power to rec-
ognize in your humdrum rou-
tine, as perhaps it may be
thought, the true poetry of life.

—Sir William Osler 
***

***
The very purpose of existence
is to reconcile the glowing opin-
ion we have of ourselves with
the appalling things that other
people think about us.

—Quentin Crisp 
***




