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(NAPSA)—Forget the dancing
sugar plums. Here’s a way to cre-
ate an elegant and memorable
holiday dessert in a snap using
cherries. Some may appreciate the
fact that while this dessert is full
of holiday cheer, it can be made
just as easily without the alcohol.

This one-of-a-kind martini-
inspired dessert is made with
frozen, dark sweet cherries that are
grown and harvested in summer.
Freezing captures the cherries’
height of flavor and juiciness, mak-
ing the sweet taste of summer
available all year. Try substituting
cherries—fresh or frozen—for rasp-
berries, strawberries and other
fruits in your favorite recipes.

Cherry Martini Dessert
Yield: 4 servings

1 10-oz. or 12-oz. bag of
frozen dark sweet cherries

1⁄4 cup almond liqueur or
orange juice

2 teaspoons sugar
12 lady fingers, split in half

lengthwise
1⁄4 cup whipped cream  

Mix cherries, liqueur (or
orange juice) and sugar;
marinate 1 hour or longer.
Arrange lady fingers against
sides of 4 martini glasses.
Just before serving, spoon 1⁄2
cup cherries over lady fingers
in each glass. Swirl 1 table-
spoon whipped cream on top.
Garnish with a Maraschino
cherry if desired. Angel food
cake or pound cake cut into
3x1x1⁄2-inch strips may be sub-
stituted for lady fingers.
Lightly toast strips if desired.

For more information and
recipes, visit www.cherrymkt.org
and www.wastatefruit.com.

A Merry Cherry Twist On Holiday Cheer

A NEW KIND OF HOLIDAY TOAST—Dark sweet cherries, served over cake in
a martini glass, bring a tasty twist to your holiday table. 

(NAPSA)—Local businesses
need to be creative and smart to
compete in the fast-moving digital
economy. Today, consumers turn
to the Internet first, rather than
the Yellow Pages, to find every-
thing from a good restaurant to a
local hardware store. This makes
it essential for local businesses to
advertise on the Web, and in
doing so, they directly reach a
wider audience of potential local
customers at a fraction of the cost
of print advertising.  

While there are numerous
opportunities for Internet market-
ing and advertising, there are five
methods that are proving to be the
quickest, easiest and most cost
effective for local businesses to
reach new customers, as well as
expand relationships with existing
customers:

1. Blogging—Short for Web
log, blogs originated as a way for
people to disperse information
they wanted to share with oth-
ers—pictures, travel diaries—in
one easy-to-locate online space.
The small-business community
very quickly picked up on the
value of blogging and almost
overnight small-business blogs
were born. Blogging provides local
businesses with a tool for giving
their customers daily (even
hourly) information on everything
from new products to manage-
ment changes. Meanwhile, con-
sumers are given an interactive
venue for offering up product sug-
gestions or requesting particular
merchandise. Consumers can even
interact with each other, enhanc-
ing the shopping experience
before walking into the store.  

2. Search Engine Optimiza-
tion (SEO)—Simply defined,
search engine optimization en-
ables a Web site to show up on the
first page of listings within a

search engine (like Google or
Yahoo) whenever a search is done.
This helps local businesses’ Web
sites show up when consumers
search for related information and
keywords. Because search engine
optimization can be complicated
and often takes a time investment,
it is best to look into hiring an out-
side SEO vendor (or bringing an
SEO expert in-house) to handle all
of your optimization needs. 

3. Online Coupons—Everyone
loves a discount. A local business
can use online coupons to provide
special offers to customers in its
neighborhood, in this way offering
benefits to repeat customers while
enticing new ones. For example,
Google recently began offering
print-at-home coupons for business
listings found on Google Maps.

4. Newsletters—Like blogs,
newsletters offer small businesses
inexpensive but effective ways to
keep customers apprised of daily
business activity. In this way, a
local business can stay top of
mind with current customers and
encourage repeat business.

5. Networking—Many sites
allow small businesses to set up
online business networks. In this
way, a business can link with
other local businesses (often
neighbors and friends), allowing it
to give and receive customer refer-
rals, partner on joint specials
and/or share innovative business
and marketing tips.

By incorporating these five sim-
ple strategies into a business plan,
a local business can increase its vis-
ibility on the Web and thus reach a
much larger range of customers
within its local market. The end
result is simple: more business. 

For more information about
marketing local businesses on
the Internet, visit www.merchant
circle.com.

Five Ways Local Businesses Can 
Market Themselves On The Web

“Sole” Searching
(NAPSA)—Have you been

“sole” searching for a way to help
make a difference during Breast
Cancer Awareness Month? Now
you can, while wrapping your feet
in some fabulous footwear—at
half the manufacturer’s suggested
retail price.

On Wednesday, October 18,
QVC will join forces with the
Fashion Footwear Association of
New York (FFANY) for a charita-
ble shoe sale for breast cancer
research and education.

Over the past 12 years, QVC
Presents “FFANY Shoes on Sale”
has sold over 1 million pairs of
shoes and has donated more than
$22 million to the cause. This
year, more than 100,000 pairs of
shoes from over 80 brands will be
sold, with all net proceeds going to
leading breast cancer research
and education institutions.

In addition to the special
broadcast, shoppers may also con-
tribute to the cause by purchasing
the “Shoe of the Day” offered each
weekday during the month of
October. To learn more, call (800)
345-1515 or visit www.QVC.com.

A one-of-a-kind shoe sale will
help benefit breast cancer re-
search and education.

(NAPSA)—Last year, the U.S.
Transportation Security Adminis-
tration (TSA) spent $1.45 billion
on baggage screening. 

Although security is impor-
tant, the screenings have resulted
in frustratingly long lines at bag-
gage check-in and huge expenses
for airlines already financially
strained by the rising cost of fuel. 

While no one would dispute the
importance of screening, there
may be other alternatives.
Richard Altomare, CEO of Univer-
sal Express, Inc. (OTCBB:USXP),
has encouraged discussion on this
idea and has come up with a
promising solution. 

Rather than take baggage
through check-in points, passen-
gers planning a trip can use a new
procedure to ship their luggage in
advance. The luggage would reach
their destination in time for their
arrival. 

Passengers would still have an
opportunity to take the baggage to
the airports with them and in an
isolated area. 

The solution works like this: 
• Separate the baggage from

the passengers and encourage
travelers to ship their bags prior
to the departure date. 

• Allow the U.S. Postal Ser-
vice, along with 4,000 parcel carri-
ers, to handle baggage that is cur-
rently carried by the airline
industry. 

According to Altomare, this
solution would achieve the follow-
ing objectives: 

• Increase security for the
traveling public and encourage
more travel. 

• Increase security for mass
transportation. 

• Deprive terrorists of the
chance to cause human carnage. 

• Reduce the cost of Home-
land Security, which could be
redirected to protect the mass
transport network. 

• Speed up the movements of
passengers and baggage handling
in terminals. 

• Create new jobs in the pri-
vate sector, particularly in the
transport and travel industries. 

• Increase revenues for air-
lines on baggage that is still
brought to the airports. 

• Airlines will use less fuel,
have faster turnaround times and
less baggage handling costs. 

• Realize lower airfares. 
The solution could generate

benefits for the federal govern-
ment, airlines, mass transit and
the traveler. 

For more information, visit
www.usxp.com or call 866-SHIP-
BAGS. 

More Safety And Less Hassle

Using a new shipping procedure
offers potential benefits for the
government, airlines, mass tran-
sit and travelers. 

(NAPSA)—Portable heaters
can cut heating costs and add
style to a room. De’Longhi makes
heaters that combine functional-
ity with designs that resemble the
latest technology on the market.
The mica flat-panel radiator,
which can be hung on a wall,
takes its design cues from a flat-
screen television, while the
ceramic tower heater takes on the
appearance of a speaker system
that might be found in The
Sharper Image. For more infor-
mation, visit www.delonghi.com.

**  **  **
In every household, there are

items that are treasured family
keepsakes. One storage solution
that costs less than a new piece of
furniture but adds valuable space
to your already existing floor plan
is a cedar closet. By lining the walls
of a closet with CedarSafe Natural
Closet Liner planks or panels, you
can achieve a fantastic finished
look while repelling and resisting
moths, roaches, silverfish and
mildew and providing a wonderful
cedar scent. For more information
and installation instructions, visit
www.CedarSafeClosets.com.

**  **  **
Bath fan upgrade kits can

improve the air quality and reduce

noise in your bathroom. Plus some
upgrade kits don’t require any
rewiring or any new duct work.
For example, the Broan 690 and
NuTone 690NT Bath Fan Upgrade
Kits come packaged with a new
fan grille, a quiet, powerful motor,
a wrench, two motor plates and
step by step instructions. The kits
are designed to be fast and easy to
install, requiring just four steps.
For more information, visit www.
broan.com or www.nutone.com. 

**  **  **
By “winterizing” your deck,

you’ll protect it from rain, snow
and ice to keep it looking great for
years. Follow the advice from the
deck care experts at Wolman®

Wood Care Products, makers of
water-repellent coatings, wood
cleaners and strippers. Call 732-
469-8100 or visit www.wolman.com
for helpful deck care tips.

***
Men occasionally stumble over
the truth, but most of them pick
themselves up and hurry off as
if nothing ever happened.

—Winston Churchill
***

***
A dog is the only thing on earth
that will love you more than you
love yourself.

—Josh Billings
***

***
I think we are drawn to dogs
because they are the uninhib-
ited creatures we might be if we
weren’t certain we knew better.

—George Bird Evans
***

***
A dog has the soul of a
philosopher.

—Plato 
***




