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(NAPSA)—Quick...what’s your
credit score? If you don’t know,
you’re not alone. Two-thirds of all
Americans don’t have a clue,
either. 

That’s an astounding percent-
age, since a consumer ’s credit
score influences many aspects of
his or her financial world.

When people talk about “your
credit score,” they’re usually talk-
ing about your current FICO®

score. FICO is an acronym for
Fair Isaac Corporation—the
inventor of the credit score, a
three-digit number generally
ranging from 300 to 850. The
higher the number the better.

The fact is that a large number
of American consumers continue to
face the challenge of understanding
basic personal finances. The inabil-
ity of many people to make deci-
sions about their personal finances
remains a serious issue.  

To improve consumer access to
credit information, Congress
enacted legislation called the Fair
and Accurate Credit Transactions
(FACT) Act. It gives you the right
to receive a free credit report from
the three major credit bureaus
once a year.  

The reality, however, is that
seeing your credit report is only
one part of the credit equation
and does not provide a complete
picture. You also need to see and
understand your FICO credit
score—which is designed to pro-
vide lenders with an idea of how
likely you will be able to pay back
a loan or line of credit. The higher
the score, the more likely it is you

will be approved for a loan and
the less you’ll likely have to pay in
interest or finance charges.

For example, according to fig-
ures from Fair Isaac, people with
a FICO score of 760 can get a
$300,000, 30-year fixed mortgage
with an APR of 5.78 percent and a
monthly payment of $1,756. But,
with a FICO score of between 500
and 579, the same $300,000 loan
would have an APR of about 9.46
percent, which means a monthly
payment of $2,521—more than a
40 percent increase. In many
instances, people with low FICO
scores have blemishes on their
credit report that may preclude
their being offered credit at all.
You can view Fair Isaac’s calcula-
tors at www.myFICO.com.

At the Web site, you can see
how certain financial decisions can
make a difference to your score.
Other calculators show how inter-
est rate changes can affect your
card balances or how much you
could save by consolidating your
credit cards on to a lower-rate
card.  

It’s important to remember
that a credit score adjusts with
changes in your credit history and
profile. Your score can rise when
you take positive steps, such as
making a series of on-time pay-
ments or paying off a balance. It
can fall with negative actions such
as missing payments or defaulting
on a loan.  

Your FICO score is not affected
directly by your income. Income
may well be part of a lender ’s
assessment, but it’s not used in
the FICO score calculation.

“Payment history, credit usage,
how long you handle credit and
the type of credit you have all
affect your credit score. If there is
one thing that all consumers can
do to improve their credit score it
is to make payments on time,”
said Dave Tomlinson, senior vice
president of Marketing, Washing-
ton Mutual (which now goes by
WaMu) Card Services.

Getting access to credit scores
traditionally costs about 10 dol-
lars but may be worth the invest-
ment. Tomlinson notes that WaMu
provides its credit cardholders
with free monthly online access to
their FICO scores—which can
save you money and is a great tool
to have quickly available at your
convenience. 

“Consumers have the power,”
said Tomlinson, “to avoid the
traps that can damage their
credit profiles and credit scores.
They just have to take advan-
tage of resources that can teach
them how to flex their financial
muscles.”

Knowing Your Credit Score Can Help Save Money And Aggravation

(NAPSA)—If you like pamper-
ing your pet, you’re not alone. 

Now reaching $40 billion,
Americans’ spending on their pets
has hit an all-time high, according
to industry groups. But along with
that increase in spending has
come an increase in pets. Pet own-
ership is currently at its highest
level, with more than 71 million
households in the U.S. owning at
least one pet. Those increases
indicate that pets have firmly
made their marks on our hearts. 

“There is nothing that more
clearly demonstrates that over the
past two decades we have come to
realize people consider pets a part
of the family and treat them
accordingly,” says Bob Vetere,
president of the American Pet
Products Manufacturers Associa-
tion (APPMA)—the company that
publishes the National Pet Own-
ers Survey.

So what are we buying our
pampered—and loved—pets? You
may be surprised. Vetere says new
pet products range from travel
accommodations to kosher foods.
Here’s a look at APPMA’s 2007-
2008 Survey results:

Happy Holidays
More than half of all pet own-

ers purchased a gift for their pets
in the past 12 months, with
Christmas being the most popular
gift-giving holiday. Pet owners
also shell out the big bucks on
Easter, Halloween, Valentine’s
Day and Hanukkah. On average,

dog owners spend $66 per year on
treats and $41 per year on toys.

Eat Up
The Survey shows an increase

in the number of pet owners who
consider specially formulated or
organic pet foods worth the extra
time and money. 

To Your Health
The percentage of dog owners

with health insurance coverage
for their dogs remained steady at
3 percent. More dogs are given
medication (77 percent) than any
other pet type. 

Homeopathy Is Where The
Heart Is

The use of homeopathic reme-
dies has been steadily on the rise
among dog owners since 2002.
According to the latest statistics, 6
percent of dog owners and 4 per-
cent of cat owners chose homeo-
pathic remedies. 

Pearly Whites
Three out of 10 dog owners

have dental products for their dog,
including a toothbrush, tooth-
paste, mouthwash, tartar/breath
control/whitening products or
floss. 

Happy Trails
Pet owners prefer to have

family or friends care for their
animals while they are on vaca-
tion. However, other arrange-
ments made when pet owners
travel include professional pet-
sitting services, boarding at a
kennel,  taking pets along on
vacation or leaving pets home
alone. 

Sweet Dreams
Man’s best friend is receiving

the royal treatment. More than a
quarter of all dogs now have their
own beds. 

Showing You Care
Of course, people don’t just

show love for pets through what
they buy. For instance, in the
event of an emergency evacuation,
nearly seven out of 10 owners of
dogs, cats, birds and small ani-
mals said they would take their
pets with them. 

Plus, three out of 10 people
who lost a pet memorialized their
friend in some way—most com-
monly with a memorial/garden
stone for the home or yard. Also,
15 percent of dog owners and 11
percent of cat owners placed their
pet’s ashes in an urn in 2006. 

For more information about the
Survey, visit the Web site at
www.appma.org.

American Pets Get Top-Dog Treatment

Fancy Fido—Twenty-six percent
of dogs in the U.S. have their
own bed.

by Mindy Hermann, R.D.
(NAPSA)—What’s the secret to

enjoying dessert without the
weight gain? Keep the portion
sizes small and get at least 30
minutes of physical activity daily.

Health experts such as Dr.
Barbara Rolls, author of “The Vol-
umetrics Eating Plan,” and the
scientists behind the Weight

Watchers program
say that including
favorite foods is
important, if not
essential, for man-
aging your weight.
Dr. Rolls suggests
choosing between a
small portion of a

dense dessert—say, a brownie—or
a larger portion of a dessert that is
less dense, like strawberries.
Weight Watchers provides a weekly
“allowance” for extras like desserts. 

I asked Evelyn Tribole, R.D.,
author of “Healthy Homestyle
Cooking” and “More Healthy
Homestyle Cooking,” to share a
few of her ideas for reducing the
calories in desserts. She recom-
mends substituting applesauce
for up to half the oil in a cake,
using ricotta cheese or light
cream cheese instead of regular
and switching to reduced-fat ice
cream or frozen yogurt. That said,
Evelyn’s favorite lower-calorie
desserts require no recipe modifi-
cation. “I dip strawberries in
melted chocolate, enjoy a bowl of
mango sorbet topped with fresh
raspberries or savor a small,
high-quality chocolate bar,” says

Tribole. “A 220-calorie bar has
fewer calories than most tradi-
tional desserts.”

Give this scrumptious lower-
calorie dessert a try.

Pecan-Blueberry Crisp 

1 can (21 oz) blueberry pie
filling with more fruit 

1 bag (10 to 12 oz) frozen
blueberries (do not thaw) 

11⁄2 cups Total® cereal 
1⁄4 cup chopped pecans 
2 tablespoons packed brown

sugar 
1 tablespoon butter or

margarine, melted 

1. Heat oven to 375° F.
Spray bottom and sides of 8-
inch square baking dish with
cooking spray. In baking dish,
mix pie filling and frozen blue-
berries until well blended. 

2. Place cereal in plastic
bag and crush with rolling
pin. In small bowl, mix cereal,
pecans and brown sugar. Driz-
zle with butter; toss with fork
until mixture is coated. Sprin-
kle cereal mixture over fruit
in baking dish. 

3. Bake 20 to 25 minutes or
until bubbly around edges and
golden brown on top. Let stand
10 to 15 minutes before serv-
ing. 12 servings (1⁄3 cup each) 

Mindy Hermann, MBA, R.D., is
a nutrition writer for women’s,
health and fitness magazines. She
is the co-author of “Change One”
and the American Medical Associ-
ation’s “Family Health Cookbook.”

High Time For Lower-Calorie Desserts

Mindy Hermann
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(NAPSA)—Posting video con-
tent online and making it avail-
able to a global audience has
become a cutting-edge communi-
cation tool. Now a new video-shar-
ing site is making it easier to
share your message with both tar-
geted and general audiences. 

Next-generation online enter-
tainment communities such as
Broadcaster.com provide tools
that empower members to
become instant near-professional
“broadcasters.”

Finding, capturing and broad-
casting video is free and easy to
do. At Broadcaster.com, users can
employ webcams to video chat in
real time, or broadcast playlists of
live and prerecorded content.
Then, they can edit their pro-
gramming. To find an audience,
they can invite friends and keep
adding to their list. They can also
use the Deskbar Notifier to alert
their audience to broadcast sched-
ules and program content
updates.

The site’s tools can be down-
loaded in minutes. These include
Videomail, a free tool for sending
video messages around the world.
Users can capture video images of
themselves with a webcam and
then send to anyone in two easy
steps. 

Also, iGrab is a free search tool
that quickly provides download-
able videos and images you can
keep, use or mix with original con-

tent to create personal video
broadcasts. 

The iGrab software, designed
to act like a TiVo for the Internet,
comes with its own media player
that allows the user to view stored
content without having to wait for
other programs to load. iGrab has
a parental lock feature. 

Another tool, StudioPRO, can
capture any video that is playing
on the screen, including live
streaming video and prerecorded
video clips on any media player.
Users can record and save from
those sources in a variety of file
formats and compression qualities. 

Broadcaster.com is growing
fast. At any given time, thousands
of registered Broadcaster.com
users are broadcasting content to
thousands of viewers.

For more information, visit
www.broadcaster.com. 

“Broadcasting” Your Story Just Got Easier

Why not broadcast your own
message? Online entertainment
communities are offering the
tools to make it easier.




