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(NAPSA)—The key to making
memorable meals is using the best
ingredients. According to a recent
survey commissioned by Hunt’s,
tomatoes are a key ingredient in
78 percent of Americans’ favorite
recipes. What’s more, nearly 60
percent prefer to use canned
tomatoes over raw ones when
cooking because they require less
preparation and are always in
season. 

Canned tomatoes are a natural
source of the antioxidant lyco-
pene. Research indicates that
lycopene in processed tomatoes is
better absorbed by the human
body than raw tomatoes. In fact,
some research indicates the
increase can be as high as three
times the amount absorbed from
raw tomatoes. Tomatoes are also a
good source of vitamin C. 

However, not
all tomatoes are
created equal.
Cat Cora, chef,
cookbook author
and star of “Iron
Chef America,”
says using the

best ingredients is important to
creating great-tasting meals. Cora
recommends all-natural Hunt’s
canned tomatoes, which she says
should be pantry staples. Hunt’s
Tomatoes is the only leading
brand that flash-steams every
tomato and packs them within
hours of picking, allowing people
to enjoy the taste of vine-ripened,
summer tomatoes all year round
in dishes.

The following low-fat, healthy
recipe from Cat Cora is a great way
to get your daily serving of vegeta-
bles. It’s a hearty, colorful blend of
chunky butternut squash, toma-

toes, garbanzo beans and plump
raisins, simmered in an aromatic
broth and served over couscous. 

Tomato Butternut ‘Stew’
with Couscous 

Hands On Time: 20 minutes
Total Time: 50 minutes

Makes: 7 servings (11⁄4 cups stew
over 1⁄2 cup couscous each) 

Ingredients: 
1 medium butternut squash

(1 medium = about 2 lbs) 
2 tablespoons Pure Wesson®

Canola Oil 
1 cup chopped onion 
3 cloves garlic, minced 
1⁄2 teaspoon ground red

pepper 
1⁄8 teaspoon ground

cinnamon 
1⁄8 teaspoon ground nutmeg 
1 teaspoon ground cumin,

divided 
1 can (14 oz each) reduced-

sodium chicken broth 
1 can (15 oz each)

garbanzo beans, rinsed
and drained 

2 cans (14.5 oz each) Hunt’s®

Diced Tomatoes, drained 
1⁄2 cup raisins 

11⁄2 cups water 
1⁄2 teaspoon kosher salt 

11⁄2 cups couscous, uncooked
(11⁄2 cups = 9 oz) 

2 tablespoons chopped fresh
parsley 

1⁄4 cup whole almonds,
chopped 

Directions: 
1. Peel and remove seeds

from squash. Cut into 1-inch
pieces; set aside. Heat oil in
6-quart saucepan over me-
dium heat. Add onion; cook
and stir occasionally until
soft, about 5 minutes. Stir
in garlic, red pepper, cinna-
mon,  nutmeg and 1⁄2 tea -
spoon cumin. Cook 1 minute
more. 

2. Add broth,  squash,
beans, drained tomatoes and
raisins. Bring to a boil over
medium-high heat. Reduce
heat to low, cover and sim-
mer 25 minutes or until
squash is tender. 

3. Heat water to boiling in
medium saucepan. Stir in
remaining cumin and salt;
then stir in couscous. Cover,
remove from heat and let
stand 5 minutes. Fluff with
fork. 

4. Serve stew over couscous
in large shallow serving bowl.
Sprinkle with parsley and
almonds. 

Cook’s Tips: For more great
recipes, visit hunts.com. 

Canned Is Better Than Fresh

Cat Cora’s Tomato Butternut ‘Stew’ with Couscous is a low-fat, hearty,
colorful blend of chunky butternut squash, tomatoes, garbanzo beans
and plump raisins, simmered in an aromatic broth and served over cous-
cous.

(NAPSA)—New medicines and
medical approaches, increased
knowledge and breakthrough clin-
ical trials are helping improve the
prognosis for people with lung
cancer.

For example, recent studies
prove that chemotherapy after
lung cancer surgery increases
five-year survival by 15 percent.

Continued clinical studies (or
“trials”) can build on this positive
data.

Future trials will likely focus
on our rapidly increasing knowl-
edge of genetics, molecular biology
and immunology to develop even
more effective and less toxic treat-
ments for cancer. The new knowl-
edge will help doctors detect can-
cer at its earliest and most
treatable stage. Seventy percent
of lung cancer patients are not
diagnosed until their disease has
reached a late stage. 

Participation in clinical trials is
crucial. Yet, according to the Coali-
tion of Cancer Cooperative Groups,
only 14 percent of lung cancer
patients are aware that a clinical
trial may be a treatment option. 

The nonprofit coalition is work-
ing to change that. It formed a Sci-
entific Leadership Council (SLC) to
help study the causes of and treat-
ments for lung cancer. 

The Coalition’s central mission
is to increase awareness of and par-
ticipation in cancer trials. For lung
cancer, the Coalition’s SLC has
highlighted three trials—identified
by a number or name—as high pri-
orities that can have an immediate
impact on lung cancer treatment:

1) RADIANT (OSI-774-302), a trial
testing the use of a drug, Tarceva
(erlotinib), following surgery for
nonsmall cell lung cancer; 2)
E1505, a trial testing the benefits
of combining a drug called Avastin
(bevacizumab) with chemotherapy
following surgery for nonsmall cell
lung cancer; and 3) S0533, a trial
studying a new treatment regimen
using Avastin in patients with
advanced lung cancer. 

Patients can find information on
these trials at www.CancerTrials
Help.org. The site answers ques-
tions about cancer research and
features TrialCheck®, an online
search tool that quickly gives
patients access to customized clin-
ical trial information—sorted by
cancer type and the patient’s ZIP
code. TrialCheck® users can dis-
cuss search results immediately
with an American Cancer Society
National Cancer Information Cen-
ter specialist (also using Tri-
alCheck®) by calling (877) 227-
8451.

Patients Needed To Reverse Lung Cancer Toll

TrialCheck® at www.CancerTrials
Help.org gives patients and doc-
tors the latest on cancer clinical
trials.

Superior Sound 
All Around

(NAPSA)—Did you know that
according to Nielsen Media
Research, Inc., the average Ameri-
can watches more than 4.5 hours
of television daily? Whether it’s
TV, movies or music, entertain-
ment enthusiasts have plenty of
audio options to help create an
enjoyable experience any time.

For example, you can gather
the gang around an Acoustic
Research Wireless Home Theater
system (WHT6024) and rock out
to your favorite music or movie.

The system works with multiple
media players and eliminates the
need for wires strung around the
room. This unit automatically
changes frequencies so it doesn’t
interfere with other wireless prod-
ucts such as microwaves and cord-
less phones. 

At nightfall, feel the full power
of movies, sports, gaming and
music with a pair of Acoustic
Research wireless headphones
(model AWD510). With these 5.1
Dolby Digital surround sound
headphones, you’ll be able to stay
fully entertained without hearing,
“turn down the volume.” Immerse
yourself in theater sound for one!
For more information, visit
audiovox.com.

(NAPSA)—You don’t have to
look far to know that search mar-
keting can increase the visibility
of a business. 

Search marketing involves
marketing a Web site, product,
service or idea through search-
engine distribution channels. By
paying a fee, a business can make
it more likely that its company
will turn up in an online search. 

According to eMarketer, busi-
nesses will spend $27.5 billion
this year on this type of search
marketing. To get started, here
are a few tips from Danny Sulli-
van, conference programmer for
Search Marketing Expo—SMX
West: 

• Realize that search mar-
keting is no longer optional.
Whatever you sell, people will go
online to look for you. 

• Choose the right key-
words. Locations, particular
areas of specialty and qualifying
words can help your targeted
audience find your Web site more
easily. 

• Optimize your site. Under-
stand how search engines read
your site and make sure you take
advantage of these hidden oppor-
tunities. Make sure you’ve got
powerful keywords in areas that
matter most. 

• Submit your site. As a mar-
keter with limited time, submit-
ting your site to Google, Yahoo
and MSN is your best bet. Some
search engines have paid pro-
grams that let you jump the line
to get your site reviewed in a
shorter period of time. 

• Make sure your site is
usable. Having a clear navigation
structure, solid landing pages and

an on-site search are a few ways
to help potential customers find
what they need. 

• Get links. Actively search
for and create opportunities for
others to link to your Web site but
avoid automated link-exchange
programs. 

• Monitor and measure.
Monitor ongoing campaigns to see
which ones are performing and
which ones need changes, but do
give them enough time to work. 

• Get a crash course. Indus-
try conferences can be a great way
to get a concentrated overview of
search-marketing principles in a
short amount of time. The cost of
the conference will likely be offset
by the money saved making
smarter search-engine decisions.
For more information, visit
www.smxwest.com. 

• Stay up to date. Forums,
blogs and message boards are a
great way to keep up with the lat-
est changes in the world of search
marketing. 

Sullivan’s blog, Search Engine
Land (www.searchengineland.
com), is read by nearly 300,000
people every month.

What Marketers Should Know About Search

One of the best ways to get a
crash course in the basics of
search marketing is an industry
conference.

***
The most thoroughly wasted of
all days is that on which one has
not laughed.

—Nicolas de Chamfort
***

***
A man can do only what he can
do. But if he does that each day
he can sleep at night and do it
again the next day.

—Albert Schweitzer
***

***
Choose always the way that
seems the best, however rough
it may be; custom will soon ren-
der it easy and agreeable.

—Pythagoras
***

***
One day, with life and heart, is
more than time enough to find
a world.

—James Russell Lowell
***

***
The longest day is soon ended.

—Pliny the Younger
***




