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(NAPSA)—There’s good news
for shrimp lovers. Once reserved
by many for special occasions,
this tasty source of protein is
becoming increasingly convenient
and available.
For many, meatless meals used

to mean a menu built around
fish—no more. Last year, during
the biggest seafood-selling season
of the year, shrimp reigned as the
No. 1-selling item in that category
in America.
To help make mealtimes really

special occasions, SeaPak has
developed several signature
recipes, one of which is described
below. Some are the handiwork of
the company’s own registered
dietitian and Food Network
celebrity Robin Miller.
For those who also enjoy great-

tasting, restaurant-quality sea-
food dishes of all kinds, the same
company has also launched a line-
up of all-natural fish fillets and
Maryland-style crab cakes.
Consumers who want to enjoy

shrimp all year long can find more
great-tasting recipes and meal
solutions at www.SeaPak.com.

Caribbean Coconut
Shrimp Salad

Prep Time: 5 minutes
Cook Time: 12 minutes
Makes: 4 servings

1 carton (10 oz.) SeaPak®
Coconut Shrimp

1 bag romaine lettuce,
chopped

1 cucumber, chopped
1⁄4 cup macadamia nuts,
roughly chopped (if
desired)

Juice of 2 limes (about
1⁄4 cup)

2 Tbsp. honey
1 tsp. red wine vinegar
1⁄4 tsp. olive oil
1 packet of orange sauce
(included in carton)

PREPARE shrimp accord-
ing to package directions.
PLACE lettuce and chopped

cucumber in a large bowl. In a
small bowl, whisk together all
ingredients in the dressing.
Pour desired amount of dress-
ing over lettuce and toss.
PLACE lettuce mixture on

serving plates. Top with
cooked coconut shrimp. Sprin-
kle with nuts as a garnish and
serve.

Recipe courtesy of Food Net-
work celebrity and SeaPak part-
ner Robin Miller.

Making Everyday Meals A Special Occasion

Last year, during the biggest
seafood-selling season of the
year, shrimp reigned as the No.
1-selling item in that category in
America.

(NAPSA)—For parents with
growing children, finding clothes
they can wear that are comfort-
able, practical and will be worn on
a day-to-day basis isn’t exactly
child’s play. But it can be done if
you remember there are some
looks in kids fashion that never
seem to go out of style. It is impor-
tant to find those pieces and cen-
ter the rest of your child’s
wardrobe around them.
Happily, investing in key pieces

for a growing child and learning
what to do to maximize a child’s
wardrobe can be both economical
and satisfying. Here are some sug-
gestions from the experts at Crazy
8, a children’s clothing manufac-
turer that offers an entire line of
basics, seasonal and activewear to
outfit kids every day from 8 a.m.
to 8 p.m.
Focus On Key Categories
Buy clothes in several key cate-

gories, including jeans, T-shirts,
sneakers, pajamas, socks and
weather-appropriate pieces for
rainy days (a rain hat, rain jacket,
galoshes), snowy days (a hat,
jacket, snow pants, mittens, boots)
and for a sunny summer day (a
sun hat, T-shirt, shorts, sandals).
The most basic and most worn

outfit is a pair of jeans and a
T-shirt. Pick the perfect pair of
jeans by finding the right combi-
nation of wash, rinse, cut and fit.
Jeans are now offered in a variety
of shapes, colors and sizes. Layer
tops in bright, happy colors and
stripes to express children’s
bright and happy personalities
and have fun with clever and
graphic T-shirts to express your
child’s personality and mood.
About.com’s Guide to Kids’ Fash-

ion reporter Michelle Kouzmine

offers tips on how to maximize
your children’s wardrobes to
save money while still keeping
them in style and giving them
tons of fashion options. With a
few simple tricks, you can take a
basic wardrobe and make it
extraordinary.
Several Tricks To Abide By:
• Layer, layer, layer! For the

beginning of the fall season, layer
a lightweight cardigan, blazer,
zippy or sweater over summer
items to extend their usefulness.
• Use inexpensive accessories

to make a basic outfit more fun
and personalized.
• Buy basics such as T-shirts,

socks, underwear, chinos and jeans
in multiples when they are on
sale. Buying out of season saves
you the most money, but make
sure to calculate the proper size
for the proper season when buying
ahead for fast-growing kids.
• Have your children pick out

two or three of their favorite col-
ors. Purchase clothes only in
those chosen colors in addition to
neutrals, so that they have a
true mix-and-match wardrobe.
This will not only make getting
ready in the morning faster and
easier, but it maximizes their
wardrobes by giving them more
possible outfits.
• Neutral bottoms such as

khakis, jeans and black or gray
slacks or skirts can be paired with
an infinite number of tops.
Michelle usually suggests buying
twice as many tops as bottoms.
Wear It—From 8 A.M. To 8 P.M.
Some kids’ clothing has been

designed for every minute of a
kid’s busy schedule—at school,
after school, bedtime and on
weekends.
For example, at Crazy 8, par-

ents can find basics for a child’s
wardrobe, including:
• For girls: activewear, jeans in

three styles and five washes, tops
and tanks, sweaters and outer-
wear, dresses, swimwear, sleep-
wear and accessories including
shoes
• For boys: activewear, jeans in

five styles and seven washes, tops,
bottoms, sweaters and outerwear,
swimwear, sleepwear and acces-
sories including shoes.
Experts in kids’ clothing re-

mind parents that fit is very
important. Many manufacturers
spend a lot of time ensuring that
these clothes are not only rugged
and durable, but that they are
incredibly comfortable and easy
for kids to put on. These will be
the first clothing that kids reach
for when they change out of their
school clothes.
For more, visit www.crazy8.com.

HowTo MaximizeYour Child’sWardrobeWith Basic Key Pieces

Experts in children’s clothing
remind parents that fit is very
important.

(NAPSA)—Is your yard ugly? Do
you mow more weeds than lawn?
Does the word “jungle” describe your
landscaping? Are you tired of look-
ing at that tree stump and old tire
you use as a planter?
If this sounds like your yard,

there’s hope. The Yard Doctor is
in, and he’s making house calls in
2008 as part of America’s Ugliest
Yard Contest sponsored by Briggs
& Stratton Corporation.
Homeowners living with ugly

yards are invited to share their
problems via video or photos. The
two ugliest yards—determined by
your neighbors across America—
will receive a house call from Yard
Doctor Trey Rogers, who will pre-
scribe treatment and deliver new
yard care equipment and a check
for $1,000 to jump-start some
landscaping efforts.
All the contest details can be

found at www.myuglyyard.com.
“Even the ugliest yards can be

helped,” says Rogers, a world
renowned expert who has grown
playing fields for the Olympic
Games as well as helped everyday
people create great yards.
To enter the Ugly Yard contest,

provide a two-to-three-minute
video tour of your yard and com-
mentary on your yard care issues.
As an alternative, you can send a
photo montage (four-photo limit)
and describe your problems in 300
words or less. You can even nomi-
nate a neighbor or family mem-
ber’s ugly yard for some TLC.
The top four ugly lawns will be

featured on www.myuglyyard.com,
where people across America will
determine whose yards are the

ugliest and most deserving of an
emergency house call.
Meanwhile, here are some

basic tips from the Yard Doctor on
how to prevent ugly from happen-
ing in the first place.
• Focus on the front yard

because it’s what people see first.
Pick up items—toys, tools,
sticks/debris. Move worn-out lawn
ornaments to the backyard.
• Mow correctly. Don’t scalp

your lawn by cutting it too short,
thinking you’ll have to mow less
often. You could end up killing
your lawn. Cut only one-third the
grass height each time you mow.
• Mulch is your friend. Keep a

bag or two of bark or wood chip
mulch on hand to spread on flower
beds and cover muddy areas for
an instantly better appearance.
For more tips on yard care,

visit yardsmarts.com.

Help For UglyYards

If your yard is in bad shape, take
heart. A contest to find the ugli-
est yard could win you expert
help and a sizable check.

(NAPSA)—The number of jobs
in science and engineering is ex-
pected to climb to more than 2.2
million by the year 2010, opening a
wealth of opportunities for today’s
young women—and a new resource
guide may help young girls take
advantage of these opportunities.
Statistics show an alarmingly

low number of women in these
fields. In fact, in 2004, only 25
percent of the entire science and
engineering workforce in the U.S.
was represented by women.
To help reverse this trend, the

Optical Society of America Foun-
dation, a nonprofit that supports
youth science education programs
in optics, the science of light, has
partnered with the Girl Scouts of
the USA to provide a supportive,
all-girl learning environment that
emphasizes hands-on discovery.
The organizations hope to alter

statistics and directly reach young
girls, exciting them about science
and engineering. They have cre-
ated a resource guide for girls
ages 11 to 15 called Lighten Up!
Discovering the Science of Light.
Through interactive experi-

ments—including using Jell-O to
understand how lenses work,
making sunsets in a bottle and
building their own telescopes—
girls have the opportunity to
learn about the world of optics
and why it is so important to
everyday life.
The guide also shows girls how

the concepts they learn relate to
research that affects them today
and provides career profiles to

highlight some of the many job
opportunities in the field. A down-
load of the book is available for
free at http://osa.org/lightenup.
“The root of the problem with

engaging girls in science, technol-
ogy, engineering and math is that
young women often feel these
fields are difficult to understand
and almost impossible to master,”
said Elizabeth A. Rogan, executive
director of the Optical Society of
America. “Through engaging pro-
grams—like those offered in the
Lighten Up! workbook—we can
overcome these fears and see more
and more women pursue careers
in all disciplines of science.”
For information on this pro-

gram, visit www.osa-foundation.org
and click on Grant Programs.

BrighteningYoungWomen’s Futures

A resource guide offers fun,
interactive experiments to get
girls ages 11 to 15 excited about
science.
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***
Be courteous to all, but inti-
mate with few, and let those
few be well tried before you
give them your confidence.
True friendship is a plant of
slow growth, and must undergo
and withstand the shocks of
adversity before it is entitled
to the appellation.

—George Washington
***

***
I was never less alone than
when by myself.

—Edward Gibbon
***

***
I believe that imagination is
stronger than knowledge—that
myth is more potent than his-
tory. I believe that dreams are
more powerful than facts—that
hope always triumphs over
experience—that laughter is the
only cure for grief. And I believe
that love is stronger than death.

—Robert Fulghum
***




