
(NAPSA)—Thanks to innova-
tions from Rust-Oleum, it’s easy
to restore and beautify concrete
and asphalt surfaces. For inspira-
tion and project ideas, visit
www.paintideas.com. You’ll find
hundreds of easy, inexpensive pro-
jects that can help you transform
any outdoor or indoor living
space.

**  **  **
Many believe that using a

clear shave preparation, such as
King of Shaves AlphaOil Cooling,
makes it easier to see and avoid
problem areas such as acne or red
or rough skin around the neck. To
learn more, visit www.shave.com.

**  **  **
In order to get digital signals

to work on older TVs not hooked
up to cable or satellite, you’ll need
a special tuner box. Government-
issued coupons are available to
cover up to $40 of the cost. Call
(888) 388-2009 or go to
www.dtv2009.gov for full details. 

**  **  **
Research has shown that stu-

dents who use a graphing calcula-
tor at home and in class can do bet-
ter in math. For example, the
TI-Nspire™ graphing calculator
from Texas Instruments is
designed with computer features
that can help students grasp math
concepts. Learn more at
www.momsBTSguide.com. 

**  **  **
A report from the Pharmaceuti-

cal Research and Manufacturers of
America (PhRMA) shows that
American pharmaceutical research
and biotechnology companies are
now developing a record 301 medi-
cines to help ease the devastating

impact that mental illnesses have
on patients, their families and
society. Visit www.PhRMA.org. 

**  **  **
How and what you pack when

traveling can save a lot of aggra-
vation and money nowadays.
Chico’s Travelers collection is 100
percent wrinkle-free and is
designed to be rolled up in a suit-
case, shaken out and worn any-
where. Visit www.chicos.com. 

**  **  **
WD-40 Company has ex-

panded its official list of more
than 2,000 uses for the product on
its new Web site, wd40.com. Many
loyal fans regularly share their
favorite uses online through the
official WD-40 Fan Club, now
more than 115,000 members
strong.

**  **  **
Regular eye exams are not just

about obtaining optimal vision
through the right eyeglass or con-
tact prescription but can also help
detect early warning signs of dis-
ease that can affect your eye
health and general health, says
Eliot Grossman, O.D., vice presi-
dent of eyecare for LensCrafters.
“Such conditions can be better
managed if detected early.” 
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(NAPSA)—Americans have
found ways to take control of their
household finances, even in tough
economic times. 
Still, a recent survey of “House-

hold CFOs”—individuals in
charge of managing family
finances—found that two out of
three households in the U.S. do
not have an emergency savings
account. Analysts say that could
put them at financial risk in the
event of a crisis. Additionally,
nearly one in three households
has not prepared a will, pur-
chased insurance of any kind or
made other preparations for a sig-
nificant life-changing event. Yet,
almost half of those surveyed have
already experienced some sort of
financial setback within their
household in the past year. 
The survey was conducted by

Consumer Credit Counseling Ser -
vice (CCCS) of Greater Atlanta, a
national, nonprofit credit counsel-
ing agency.
In response to survey findings

and current economic conditions,
the group is launching a national
financial awareness campaign,
“Household CFO.” It is also
enhancing its CredAbilityU online
education program, which offers
free interactive Webinars and
financial management tools. The
organization provides confidential
budget counseling, money man-
agement education, debt ma n -
agement programs, bankruptcy
counseling and education, and
comprehensive housing counseling
to individuals nationwide. 
“The credit and foreclosure cri-

sis has shed light on the serious
financial issues faced by many

American families,” said Mechel
Glass, director of education for
CCCS. “In today’s economy, many
Household CFOs feel like they
have too much on their plate or
aren’t equipped to make long-term
financial plans. They often become
overwhelmed with paying bills,
managing accounts and oversee-
ing spending. And now, the in -
creased cost of groceries and gas
has led many families to the verge
of financial crisis.”

Free Resources
Glass recommends the following

free resources to help families take
charge of their financial future:
• Household CFO campaign

site, www.HouseholdCFO.org
• Consumer advocate Ilyce

Glink’s site, www.ThinkGlink.com
• Credit score-reporting site,

www.MyFico.com
• Free credit report site,

www.AnnualCreditReport.com.

“Household CFOs” Take Charge
Are You The Household CFO?

1. Do you take primary responsibility for 
paying bills?
2. Do you establish and maintain the 
household budget?
3. Do you spend more than two hours per 
week managing household finances?
4. Do you manage household finances 
because you are the only adult member of 
your household or because your spouse 
handles other household responsibilities?

If you answered “Yes” to more than one 
question above, you are the Household 
CFO. Free financial resources are available 
at www.HouseholdCFO.org.

(NAPSA)—When kids head to
the classroom, it’s time to think
about school lunches. Whether
your children pack or buy school
lunch, do not overlook the bever-
age portion of their meals. 
Chocolate and other flavored

milks are an increasingly popular
option for kids, but some parents,
school administrators and teach-
ers may object to this choice
because of the added sugars. They
seem to be particularly concerned
about the varieties that contain
high-fructose corn syrup.
Yet, nutritionists say flavored

milk can be a secret weapon to
help kids drink more milk and get
the calcium and protein their
growing bodies need.
“Kids love the taste of flavored

milk, and parents should feel good
about offering a nutrient-packed
beverage,” said registered dietitian
Kris Clark, Ph.D., RD, an assistant
professor of nutrition at Penn
State University. “Most flavored
milks contain only about 60 calo-
ries more per serving compared to
unflavored milk, and the high-fruc-
tose corn syrup should not be a
concern. And the additional calo-
ries are OK when you consider all
the extra nutrients milk provides.”
In fact, Clark said there is a lot

of misinformation about high-fruc-
tose corn syrup that has need-
lessly alarmed parents.
Myth : High-fructose corn

syrup is a type of “supercharged”
sugar.
Fact: This corn sweetener is

nutritionally the same as table

sugar or sucrose, which comes
from sugarcane or beets. High-
fructose corn syrup is not sweeter
than sugar, it’s not higher in calo-
ries and it’s not metabolized differ-
ently. “What many people do not
realize is that high-fructose corn
syrup is composed of the same
simple sugars—glucose and fruc-
tose—in the same amounts found
in table sugar and honey,” said
Clark. “There is no difference in
how the body handles these sweet-
eners; they’re indistinguishable
once they hit the bloodstream.” 
Myth : There is something

unique about high-fructose corn
syrup that is to blame for obesity.
Fact: Our country’s weight

problem is due to excessive calorie
intake and inactivity, not a single
ingredient in our food supply,
according to Clark. “There’s no
one reason why we’ve seen the
escalating rates of childhood obe-
sity—it all comes down to calorie

balance,” she said. “Kids are eat-
ing too many calories and not
burning off those calories by being
active.” Clark said the calorie den-
sity of high-fructose corn syrup is
relatively low—only four calories
per gram, compared to nine calo-
ries per gram for fats. It’s also
important to consider that if a
child is encouraged to be more
physically active, the energy in
the flavored milk is used in the
same way other carbohydrates are
used—to fuel the activity. 
Myth : High-fructose corn

syrup is a thick and gooey syn-
thetic ingredient.
Fact: This corn sweetener is

actually thin and clear. High-
fructose corn syrup is made from
cornstarch and contains no arti-
ficial ingredients or synthetic
substances.
Clark said that research contin-

ues to confirm that high-fructose
corn syrup is safe and no different
from other common sweeteners
such as sugar and honey. 
“It’s a reality that kids are

going to have some sugar in their
diets, whether that’s table sugar,
honey, pancake syrup or high-
fructose corn syrup,” said Clark.
“Just be sure the majority of the
added sugars they consume are
from a nutrient-rich food or bever-
age, and practice moderation with
concentrated sweets like candy
and desserts.”
To increase your sugar I.Q. and

to learn more about high-fructose
corn syrup and other sweeteners,
check out sweetsurprise.com.

It’s Time To Think About Their Lunch Drinks

Nutritionists say that flavored
milk can be a secret weapon to
help kids drink more milk and get
the calcium and protein their
growing bodies need.

(NAPSA)—Whether you’re
worrying over weather, lost lug-
gage or any other kind of travel
trouble, a little forethought can
help keep you relaxed when you
go on vacation.
That’s because travel insurance

can help cover vacation invest-
ments if severe weather con -
ditions directly affect travel
arrangements or accommodations.
For example, if you’re forced to
cancel a trip due to a named hur-
ricane, travel insurance with trip
cancellation coverage can provide
a reimbursement for covered pre-
paid nonrefundable expenses, up
to the limit of coverage purchased. 
As for flight delays and bag-

gage lost by the airlines, insur-
ance companies can help track
down lost luggage and deliver it to
you. The insurance coverage can
also cover meals, lodging and
other related expenses if you expe-
rience a covered flight delay.  
In addition, most Travel Guard

plans also offer emergency travel
services, which come in handy
when faced with the unexpected.
For example, customers who pur-
chase plans that include these ser -
vices have access to a 24/7 Live-
Travel emergency travel service to
rebook canceled flights or make
new travel arrangements or hotel
reservations.
The ProtectAssist plan also

offers coverage for children 17 and
under at no additional cost if they
are related to an insured adult.

Getting More For Your Money
It is recommended to select one

of the company’s comprehensive
travel insurance plans, which also
include 24/7 assistance services,
emergency medical needs or refer-
rals, cash transfers, replacement
of lost travel documents, pre-trip
health and safety advisories and
live e-mail and phone messaging
to family and friends. 
Choosing Travel Insurance
Most travel experts recommend

purchasing travel insurance from
a third-party provider. That way,
you’re covered for the entire trip,
including airfare to and from the
point of departure. 
To learn more about travel

insurance, ask your travel agent,
visit www.travelguard.com or call
(800) 826-1300. 

Don’t Let Bad Weather Dampen Your Vacation Plans 

If a covered severe weather con-
dition forces you to leave your
hotel or resort, travel insurance
can reimburse nonrefundable
expenditures and additional
travel costs. 

Insurance is underwritten by National Union Fire Insurance Company of
Pittsburg, Pa., a subsidiary of American International Group, Inc. with its prin-
cipal place of business in New York, N.Y. The policy will contain reductions, limi-
tations, exclusions and termination provisions. All coverages may not be avail-
able in all states. Assistance Services are provided by AIG Travel Assist.

�

***
I live in the garden; I just sleep
in the house.

—Jim Long
***

***
Like people, plants respond to
extra attention.

—H. Peter Loewer
***

***
Flowers are love ’s  truest
language.

—Park Benjamin
***

***
Gardening has a magical qual-
ity when you are a child.

—Barbara Damrosch
***

***
There is a garden in every child-
hood, and enchanted place
where colors are brighter, the
air softer, and the morning more
fragrant than ever again.

—Elizabeth Lawrence
***




