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(NAPSA)—While awareness is
growing about the seriousness of
diabetes, more needs to be done to
fight this deadly disease. That’s
the word from experts who con-
sider diabetes to be the biggest
public health crisis of the 21st
century. 
During American Diabetes

Month this November, the Ameri-
can Diabetes Association (ADA) is
asking the American public “Why
should you care about diabetes?” 
According to John B. Buse,

M.D., president, Medicine & Sci-
ence, American Diabetes Associa-
tion, “Few people realize the seri-
ousness of diabetes. Not only does
it affect many aspects of a person’s
daily routine, but the complica-
tions that can occur as a result of
diabetes can be deadly. It is possi-
ble to delay or even avoid these
complications with proper diabetes
management and treatment.” 
Proper diagnosis and control

can help reduce the risks for a
number of serious complications,
some of which are life threaten-
ing. These include: 
• Heart disease and stroke—

Adults with diabetes have heart
disease death rates about two to
four times higher than adults
without diabetes. 
• Blindness—Diabetic retinopa-

thy causes 12,000 to 24,000 new
cases of blindness each year, mak-
ing diabetes the leading cause of
new cases of blindness in adults
20-74 years of age. 
• Kidney disease—Diabetes is

the leading cause of kidney fail-
ure, accounting for 44 percent of
new cases in 2002. 
• Amputations—More than 60

percent of nontraumatic lower-
limb amputations occur in people
with diabetes. 

The good news is that remem-
bering the “ABCs of diabetes” can
help prevent or delay the onset of
diabetes complications: 
• A is for A1C—A test that

measures the average blood glu-
cose (sugar) level over the past
two to three months.  For most
people with diabetes, it is impor-
tant to keep their A1C at less
than 7 percent. 
• B is for Blood Pressure—Peo-

ple with diabetes should have a
target blood pressure of less than
130/80 mmHg. 
• C is for Cholesterol—LDL

(bad) cholesterol should be below
100 mg/dL; HDL (healthy) choles-
terol should be above 40 mg/dL for
men and 50 mg/dL for women.
Triglycerides should be below 150
mg/dL. 
The American Diabetes Associ-

ation is the nation’s premier vol-
untary  hea l th  organizat ion
supporting diabetes research,
information and advocacy. 
For more information, visit

www.diabetes.org or call (800) DIA-
BETES (1-800-342-2383). Informa-
tion from both these sources is
available in English and Spanish.   

Why Should You Care About Diabetes?

The purpose of American Dia-
betes Month is to help raise
public awareness about why
control l ing diabetes is so
important. 

(NAPSA)—Answering the call
for a personalized telephone
began longer ago than many peo-
ple realize.
In fact, it has been 35 years

since Martin Cooper, widely recog-
nized as “The Father of the Cell
Phone,” made the very first cellu-
lar call on the streets of New York
City from the phone he had
invented. Cooper’s vision was that
cell phones should become a per-
sonal companion.
Today, people consider a cell

phone to be an essential part of
their lives but they would like far
more flexibility in how they can buy
and use them. A new national sur-
vey conducted by Kelton Research
shows that people of all ages tend to
prefer personalized features and
services and share a strong dislike
of cell phone service contracts.
The survey showed that people

are becoming very savvy in know-
ing what they want in a cell phone.
Feature Overload Is “Out”
• 73 percent of respondents

prefer to pay only for what they
believe they will actually use,
compared to only 27 percent who
want all the bells and whistles.
• 32 percent of cell phone users

say their current cell phone ser -
vice has more features than they
know what to do with.
Personalized Services Are “In”
• 71 percent said they would be

interested in 24-hour access to a
personal telephone assistant who
could give them tailored service.
• 34 percent would prefer to

have someone else set up their
phone features and services for
them.

Service Contracts
Are “Yesterday”

• 34 percent of cell phone users
say their current contracts or ser -
vice agreements have too many
restrictions.
• 61 percent say they might

purchase a cell phone or change
cellular service providers if they
could get one with no contracts.

Several years ago, Cooper and
his wife, Arlene Harris, co-founded
a company that makes a personal-
ized cell phone and ser vice named
Jitterbug to give people the kind of
personal service he envisioned all
those years ago. They created their
Jitterbug phone with a simple and
easy-to-use handset that has back-
lit, larger buttons and screen, and
even a familiar dial tone. Their ser-
vice comes with a friendly personal
operator who greets customers by
name and can assist with special
needs. They do not make people
buy contracts. “We view a cell
phone as a close personal compan-
ion and take the ‘personal’ part of
that very seriously, so these
research findings make perfect
sense to us!” says Harris. 
Jitterbug phones are available

at major retailers throughout the
U.S. including Sears, Best Buy,
CVS, select wireless stores and
from www.Jitterbug.com.

National Survey Shows People Prefer
Personalized Cell Phone Services

A recent survey discovered most
cell phone users prefer to pay
only for what they believe they will
actually use.

(NAPSA)—U.S. food prices
have soared to their highest lev-
els since the early 1990s, taking
a huge slice out of your family’s
budget. But you can make deli-
cious Coconut Shrimp for a fam-
ily of  four for less than $10.
Here’s how:
Cons ider  smal ler,  f rozen

shrimp as a way to cut costs on
this recipe or simply ask your
grocer  for  upcoming shr imp
specials.
The frying oil, which is made

from a blend of soybean and
peanut oil, makes the coconut
coating on the shrimp crispy.
Here’s an added benefit: The oil
can be used several times as long
as you don’t overheat it. After
cooking, cool, strain and store the
oil in a cool, dark place for future
use.
Serve this dish with a quick

and easy dipping sauce by mixing
pineapple preserves in honey-
Dijon mustard. 

Coconut Shrimp

Ingredients:
11⁄2 gallons LouAna Southern

Frying Oil 
1 cup all-purpose flour 
3⁄4 teaspoon salt 
3⁄4 cup beer 
1 large egg 
21⁄2 cups sweetened, flaked

coconut 
11⁄2 pounds shrimp, peeled

and deveined

Preparation and Cooking:
• To prepare shrimp, pour

oil in a large fryer, Dutch
oven or another thick-walled
iron cooking pot with a tight-
fitting lid; heat to 350°. 
• Combine flour and salt in

a large bowl. Combine beer
and egg, stirring well. Add
beer mixture to flour mixture,
stirring until smooth. 
• Place coconut in a shal-

low dish. Dip shrimp in batter;
dredge in coconut. Fry at 350°
for 11⁄2 minutes on each side or
until golden. 
• Use a slotted spoon to

remove the shrimp and place
on a paper towel-lined plate to
absorb excess oil.

Serves four people. 

Visit www.louana.com for more
recipes and helpful cooking tips.

Make Crispy Coconut Shrimp For The Family For Less Than $10

Crispy coconut shrimp lets you
serve something scrumptious
and still save.

(NAPSA)—Americans love to
stargaze, with people in the U.S.
spending millions on celebrity
magazines each year.
And as celebrity gossip shifts

from the stuff of checkout line
tabloids to the interest of main-
stream media, trend watchers say
stars will continue to influence
what we wear and eat and where
we vacation. 
For instance, one of the newest

celebrity hot spots is Dubai—one
of seven emirates, or states, that
make up the Gulf nation of the
United Arab Emirates, and one of
the world’s fastest-growing busi-
ness and leisure destinations.
But not only are the stars vaca-

tioning there, they’re lending
their names and ideas to the bur-
geoning emirate as well. For
example, Brad Pitt is teaming up
with an L.A.-based architecture
firm to help design and construct
a five-star, environmentally
friendly hotel in Dubai. Also, Gior-
gio Armani and Donatella Versace
will each develop and design their
own luxury hotel.
Top professional athletes have

gotten in the act, too, with Tiger
Woods and Greg Norman each
endorsing and designing their
own Dubai golf courses. Addition-
ally, Formula 1 legend Michael

Schumacher and tennis champion
Boris Becker have their names
connected to offices in Dubai’s
swanky Business Bay.
So why does the emirate boast

such star power? One reason is
entertainment. A vacation there
could consist of a trip to Dubai-
land, a theme park twice the size
of Disney World; shopping in the
boutiques of the top designers; a
desert safari; skiing at Ski Dubai,
an indoor alpine ski resort; or sim-
ply relaxing on white sandy
beaches surrounded by clear blue
waters.
Indeed, these attractions have

garnered the attention of millions
of people looking for a luxury get
away. Over 6.95 million tourists
visited Dubai in 2007 and this
number is expected to swell to
more than 10 million by 2010, or
over 27,000 visitors a day. 
While all tourists might not be

visiting Dubai with hopes of
glimpsing David Beckham or
Celine Dion, both of whom have
been spotted vacationing there, it
seems that the Gulf state is the
destination of the moment—and
another example of how so many
people gravitate toward stars. 

Where The Stars Are
David Beckham and other A-list -
ers vacation in Dubai.

(NAPSA)—October is Interna-
tional Walk to School Month. For
more information, please visit
usa.safekids.org/wtw to find a list
of schools in your community that
will be sponsoring Walk To School
days during the month of October.

**  **  **
Leading technology companies,

such as LG Electronics, offer
wireless speakers, giving your liv-
ing space a crisp, modern feel.
These can add impeccable sound
to the room without taking over
your interior design and clutter-
ing your room. You can visit
www.lgusa.com/Techorate.

**  **  **
Travel agents are often certi-

fied cruise specialists and they
know which low Internet offers to
avoid and which ports of call can
make a great cruise unforget-
table. For more cruise tips, see an
American Society of Travel
Agents specialist or visit
www.travelsense.org.

**  **  **
The Gluten-Free Certification

Organization (GFCO) recently
certified many Stonyfield Farm
products to be gluten-free, so peo-
ple who are gluten intolerant
(celiac disease) can enjoy these
foods without worry. The GFCO
reviewed Stonyfield recipes,
ingredients and testing proce-
dures. For more information, visit
www.stonyfield.com.

Dear Editor : Because of the
release entitled “Where The Stars
Are,” here comes a notice required
by law from anyone who mails
travel or other news releases to
editors for a foreign country, city or
government-owned company. This
material is published and distrib-
uted by North American Precis
Syndicate, Inc., 350 Fifth Ave., New
York, New York 10118, which is
registered under the Foreign
Agents Registration Act of 1938, as
amended. We’re also registered as
an agent of all sorts of countries
since the law says that when we
send editors information for foreign
interests, we should register as an
agent. This material is filed with the
Department of Justice where the
required registration statement is
available for public inspection. Reg-
istration does not indicate approval
of the contents of this material by
the United States Government.
Additional copies may be obtained
by writing to the publisher.




