
(NAPSA)—Baking cookies with
your kids and their friends is not
only fun, it’s a nice way to spend
quality time together. Remember
to take your time. Cooking with
kids is as much about the process
and as it is about the end result.
For cookie recipes and tips, visit
www.karosyrup.com. 

**  **  **
Infertility affects men and

women equally. Even people
who’ve conceived easily in the
past can face fertility issues. If it
takes longer than six months to
get pregnant, consider going to
your doctor or using an at-home
fertility treatment such as the
Conceivex Conception Kit. For
more information, visit www.
 conceptionkit.com.

**  **  **
For people who love to travel

or just brush up on other lan-
guages, the NYRIUS LT12 is a
handheld device that cross-trans-
lates between 12 international
languages, allowing users the
ability to communicate with
nearly one-third of the Earth’s
population. Visit www.nyrius.com.

**  **  **
Now alumni have a new way to

give back to the colleges that gave
them so much. Banking products
such as the Bank of America
MyExpression™ affinity check
cards and credit cards can be used
to support a favorite charity,
alumni association and/or profes-
sional organization. 

**  **  **
You can find realistic, artificial

Christmas trees from Balsam Hill
that are designed to match real-
tree varieties, such as balsam fir,
noble fir and white spruce. The

trees require little maintenance,
are easy to assemble and are envi-
ronmentally friendly. Visit
www.balsamhill.com.

**  **  **
The CarMD handheld device

and software program at
www.CarMD.com can be plugged
into a port found under your
dashboard and indicate in seconds
whether your vehicle has poten-
tial maintenance problems. It also
can help you estimate parts and
labor costs.

**  **  **
India Hicks worked closely

with Crabtree & Evelyn to
develop the new Crabtree & Eve-
lyn India Hicks Island Night col-
lection. The collection’s new fra-
grance features a delicate balance
of orchids, night-blooming flow-
ers, orange blossom, green island
palms, and a woody musk accord
inspired by her life spent on
beloved islands. For more infor-
mation, visit www.indiahicks-
islandliving.com.

**  **  **
An RV is a specialized vehicle

and needs special coverages and
claims handling, report the
experts at The Progressive Group
of Insurance Companies. For
information on RV insurance,
visit http://rv.progressive.com. 
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(NAPSA)—One important
secret to business success may
involve asking yourself a pivotal
question: If your company’s only
product were the customer rela-
tionship itself, how good would
your product be? 
In today’s world of digital tools

and online services, entrepreneurs
and business owners have the
opportunity to understand, com-
municate with and relate to their
customers as never before. Build-
ing the most successful customer
relationships calls for effective use
of today’s online tools—many of
which are geared specifically for
small businesses—while also
demonstrating business and cus-
tomer savvy. 
Small-business experts from

Constant Contact offer some tips
on nurturing customer relation-
ships and building a lasting, suc-
cessful business:

1. Understand the relation-
ship factor: Recognize that the
individual relationship is your
single most important asset.
Great relationships will change
the way your business grows and
how many times customers refer
you to friends.

2. Know your customers:
Know what your customers want
and how they want you to commu-
nicate with them. Connect with
them using cost-effective and per-
sonalized methods. E-mail mar-
keting is one such tool that can
help you build stronger relation-
ships with your customers and
result in big cost savings.

3. Ask and listen: Listening is
the heart of every successful rela-
tionship. Establish an authentic
exchange by using tools such as

online surveys to stay in touch
with customer needs. 

4. Earn and protect cus-
tomer trust: Above all, people
value trust in their relationships.
Earn your customer’s trust and
keep it by continuously working to
maintain the integrity of your cus-
tomer relationships. Use engaging
e-mail newsletters to build famil-
iarity and trust.

5. Share your expertise: The
exchange of knowledge turns trust
into loyalty by allowing your cus-
tomers to tap into your expertise.
E-mail marketing campaigns can
feature your knowledge and serve
as an ongoing resource for your
customers. 
The secrets to growing great

relationships are simple, but the
more creative and resourceful you
are in applying them, the stronger
and more valuable your relation-
ships will become. 
To learn more, visit www.con

stantcontact.com/emailmarket
ing/index.jsp and www.constant
contact.com/survey/index.jsp. 

Stronger Customer Relationships Spur Business Success

The relationship a business has
with its customers is its single
biggest asset and should be
carefully nurtured.

Sweet Relief For Sore Throats
(NAPSA)—Anyone who has

suffered with a sore throat during
cold and flu season might find a
honey-based organic throat drop a
sweet idea.
According to the World Health

Organization, tens of millions of
people contract influenza every
winter, and even more catch the
common cold.
Fortunately, a throat drop does

not have to taste awful to be effec-
tive. Organic honey drops, such as
Bee M.D., taste sweet and smooth
like the honey from which they
are created without the harsh

medicinal taste of other name-
brand drops. Made without artifi-
cial ingredients or preservatives,
it comes in two varieties: Natural
Honey and Honey Lemon.
Not only are the drops healthy

for families, but the company that
makes them is friendly to honey’s
creators, the bees, and to the envi-
ronment. Bees play a vital role,
acting as pollinators for flowers,
trees, fruits and crops. With every
purchase, the company donates
money to protecting endangered
bees. For more information, visit
www.sponsorabee.com.

Honey is a natural health restorer
that can soothe a fiery throat.
When used in throat drops,
honey can ward off cold symp-
toms naturally.

(NAPSA)—The right holiday
dishes can be a warm way to cele-
brate with family and friends—
particularly if they put a new spin
on traditional favorites. 
For instance, rum cake is

thought to date as far back as the
mid-17th century, when English set-
tlers brought an English Pudding
recipe to the Caribbean. It evolved
into a dish similar to the rum cake
that many enjoy today. 
The following recipe for rum

cake uses nuts to spice up the hol-
iday gathering:

BACARDI® Rum and Nut Cake
with Glaze

1⁄2 cup BACARDI® Gold Rum
1 cup chopped pecans or
walnuts

1 181⁄2 oz. pkg. yellow cake mix
1 31⁄2 oz. pkg. vanilla instant
pudding mix

4 eggs
1⁄2 cup vegetable oil
1⁄2 cup cold water

Preheat oven to 325° F.
Grease and flour a 12-cup Bundt
pan or 10-cup tube pan. Sprin-
kle nuts over bottom of pan. In a
large mixing bowl, combine
cake mix, pudding mix, eggs,
BACARDI® Gold Rum, oil and
water. Using an electric mixer,
beat at low speed until moist-
ened. Beat at high speed 2 min-
utes. Pour batter over nuts.
Bake 1 hour or until a skewer
inserted into the cake comes out
clean. Cool 15 minutes, then
invert onto serving plate.

Glaze:
1⁄2 cup BACARDI® Gold Rum
1⁄2 stick butter
1 cup sugar
1⁄4 cup water

Melt butter in sauce  pan.
Stir  in sugar,  water and
BACARDI® Gold Rum. Boil 5
minutes, stirring constantly.
Remove from heat. Prick top
of the cake with a fork. Spoon
and brush glaze evenly over
the top and sides. Allow cake
to absorb glaze. Re peat until
all glaze is absorbed.
Chocolate Fondue is another

seasonal favorite. It originated
with the Swiss but is enjoyed uni-
versally. Dripping in chocolate,
this tantalizing recipe’s rich sauce
is flavored with tart raspberry-
infused rum to add seasonal flair.

BACARDI® Razz™
Chocolate Fondue

4 3 oz. chocolate bars 
1 cup heavy cream 
4 Tbsp. BACARDI® Razz™

In a saucepan or fondue
pot, combine all ingredients.
Stir over a low flame until
melted. Dip in fresh strawber-
ries, fresh bananas, graham
cookies or marshmallows.

For more recipe ideas, visit
www.bacardi.com.

Traditional Dishes To Ring In The Season

Piece of Cake: This easy holiday
rum and nut cake can be a sweet
way to savor the holidays. 

The Passion Test
(NAPSA)—When you begin to

do what you love, what you are
truly passionate about, life has a
way of pulling you irresistibly in
directions you never imagined.
That’s the message behind The

New York Times bestseller “The
Passion Test: The Effortless Path
to Discovering Your Life Purpose”
(Plume).

For many,
the first step in
leading a pas-
sion-driven life
is to discover
just what they
feel most pas-
sionate about—
and to help peo-
ple discover just
what that pas-
sion is, the

book’s authors, Janet Bray
Attwood and Chris Attwood, have
composed a Passion Test.
Whatever your goals might

be—whether you want to be a
multimillionaire or spend your
time backpacking around the
globe or just find balance in your
life—the test can help you identify
your top five passions and then
learn how to align your life with
what matters most to you.
Combining powerful story-

telling and profound wisdom from
models of passionate living such
as Jack Canfield, Richard Paul
Evans and Stephen M.R. Covey,
as well as their own personal
experience, the Attwoods show
how living a full, impassioned life
is not only possible, it’s in -
evitable—for anyone willing to
take the test.
Available wherever books are

sold. For more information, visit
www.thepassiontest.com.

Customized Cards
(NAPSA)—If you’re like many

Americans, you’re looking for
ways to put your personal stamp
on holiday cards and stationery—
and with good reason. 
Customized holiday cards can

help make your season’s greetings
stand out from the rest and add
sentimental value to the messages
you send. 

Plus, it can be easy to find
beautiful and customized holiday
greetings. For instance, Tiny
Prints.com works with exclusive,
well-known designers to offer
hundreds of affordable options in
a variety of formats such as flat
and fold-over cards, along with
square and tea-length cards. 
It also lets you choose eco-

friendly paper and company repre-
sentatives review and edit every
order before it goes to print—with-
out sacrificing turnaround time.
The site can be a quick way to
order holiday cards during what is
often a time-crunched season. 
For more information, visit

www.tinyprints.com. 

Personalized holiday cards can
be simple to design and order.

***
No problem can be solved from
the same consciousness that cre-
ated it. We must learn to see the
world anew.

—Albert Einstein
***

***
In the end we will not remem-
ber the insults of our enemies,
but the silence of our friends.

—Martin Luther King Jr
***

***
If I won’t be myself, who will?

—Alfred Hitchcock
***

***
You can only lose what you cling
to.

—Buddha
***

***
Prosperity discovers vice, adver-
sity discovers virtue.

—Francis Bacon
***




