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(NAPSA)—A fascinating new
video game allows players to open
the door to a “fantasical” new
world.
“Coraline,” a game inspired by

Neil Gaiman’s international, best-
selling and Hugo Award-winning
novella “Coraline” and based on
the feature film, lets players
relive the movie and beyond as
they assume the role of the adven-
turous heroine Coraline and inter-
act with the colorful characters
from the movie. The adventure
begins when Coraline Jones walks
through a secret door in her new
home and discovers an alternate
version of her life. On the surface,
this parallel reality is eerily simi-
lar to her real life—only much bet-
ter. But when this wondrously off-
kilter, fantastical adventure turns
dangerous, and her counterfeit
parents try to keep her forever,
Coraline must count on her
resourcefulness, determination
and bravery to get back home—
and save her family.
The only video game based on

the movie, “Coraline” offers two dis-
tinct and interactive game worlds
for players to explore—the brood-
ing Normal World and the fantasti-
cal Other World. Players will take
on the role of Coraline and with the
help of her faithful friends, Wybie
and Cat, navigate the scheming
Other Mother’s web of deceit.
P layers have the ir own

scrapbook to f i l l wi th co l -
lectible items and photos. One-
of-a-kind minigames and puzzles
inspired by the film extend the
game-play experience as players
earn buttons to unlock new outfits
to customize Coraline’s look.
D3Publisher collaborated with

the film’s creators Focus Features,
Laika Entertainment and director
Henry Selick, the visionary direc-
tor of “The Nightmare Before

Christmas,” to bring the personal-
ity and humor of the stop-motion
animated film and its characters
to life. The game’s graphical style
and tone are inspired by the film
and its eerie tone. A musical score
inspired by the film was created
specifically for the game. Dakota
Fanning (Coraline), Keith David
(Cat) and Robert Bailey Jr.
(Wybie) reprise their roles from
the movie for an additional level
of authenticity to the video game.
“Coraline” will allow players to

explore and interact with such
immersive 3-D environments from
the movie as the Pink Palace, its
nooks and crannies and apart-
ments, and the unpredictable
Other World.
The “Coraline” video game for

Wii™, Nintendo DS™ and the
PlayStation®2 offers fun and fan-
tasy for players and a chance to
extend the movie’s enjoyable
adventures. It’s available in stores
for $29.95.

OpeningThe Secret Door To AnotherWorld

A new game gives fans of the
“Coraline” movie another medium
in which to enjoy its magical and
mysterious universe.

Smaller And Better
(NAPSA)—It has long been

said that “good things come in
small packages.” And many manu-
facturers seem to be following
that advice as they make things—
everything from cars to computers
to breakfast foods—smaller.
This sort of change in the way

that people—particularly kids—
“do” breakfast is especially impor-
tant, as starting the day with a
good meal plays an important role
in maintaining focus for success in

school and on the job, as well as
staving off hunger throughout the
morning.
So to help moms keep their

kids full and focused for school,
the Kellogg Company has intro-
duced Frosted Mini-Wheats Little
Bites, which contain whole grains
and 6 grams of fiber in each serv-
ing. Available in two delicious fla-
vors, Chocolate and Honey Nut,
the bites contain the same nutri-
tional benefits as Frosted Mini-
Wheats, while the smaller biscuit
size is easier for younger kids to
enjoy.
To learn more, visit the Web site

at www.frostedminiwheats.com.

A healthful, bite-sized breakfast
may help improve kids’ focus and
success in school.

(NAPSA)—If you live in an
older home, chances are you have
little or no closet space. An
armoire is a delightful addition to
a bedroom because it provides a
sense of character as well as
much-needed storage space for
your expensive clothes. It can also
be a beautiful piece of furniture
that can last for decades.
Armoires have stood the test of

time. In 18th century Europe,
homeowners were taxed for each
room of the house, including clos-
ets. So armoires not only served a
practical purpose but a financial
one as well. Cedar closets have
been around for centuries. In the
17th century, cedar was used in
linen rooms to repel moths.
“You can enhance the look and

functionality of your armoire by
literally turning it into a cedar
closet,” says HGTV and CedarSafe
home improvement expert Pat
Simpson.
You can turn an armoire into

a cedar closet by lining the
inside with cedar planks or pan-
els that are available in most
home centers. Aromatic Eastern
Redcedar closet liners, which are
made from juniper trees, will
freshen your clothes with a great
cedar scent. There’s an added
benefit: The cedar naturally pro-
tects your clothes from moth lar-
vae that eat wool and from sil-
verfish that like to eat cotton
and rayon.
“Cedar is nature’s pest repel-

lant,” says Simpson.
The tongue-and-groove cedar

planks provide a luxurious look to
the inside of the armoire. The 4’ x
8’ cedar panels are made from

pressed cedar and provide a more
basic look.
To line your armoire in cedar,

you’ll need three to five boxes of
cedar liner planks ($28 a box) or
two to three wood panels ($28
each). Measure, cut with a power
saw and glue the cedar planks or
panels inside the armoire with a
subfloor adhesive. The project
should only take a few hours if
you have a moderate skill level.
“After a year or two, the cedar

scent will go away,” says Simpson.
But you can bring it right back by
lightly sanding the closet liners. It
only takes a few minutes.
For more information, visit

cedarsafeclosets.com.

TurnYour Armoire Into A Cedar Closet
And Create Practical Storage

You can turn an armoire into a
cedar closet by lining the inside
with cedar planks or panels.

(NAPSA)—There’s encouraging
news for people with multiple
sclerosis (MS), a disease of the
central nervous system with
which someone is newly diagnosed
each hour of the day.
MS research has reached a

watershed year, with more than a
dozen therapies moving through
the pipeline that hold promise of
new and improved treatments for
the disease. But there is so much
more that needs to be done to
achieve a world free of MS. That
makes the commitment to
advance MS research even more
important—and there are many
ways in which you can help.
One easy way is to volunteer to

help raise funds and awareness.
The new administration has in-
troduced a “Renew America
Together” initiative calling all
Americans to serve their commu-
nities by volunteering.
From the National MS Soci-

ety’s Web site, you can find vari-
ous ways to build the MS move-
ment. Whether you volunteer,
bike, walk, advocate, educate or
support, every action is a unique
way to serve and demonstrate
your commitment. It also helps
motivate the potential millions of
people who want to—and can—do
something about MS now.
MS Awareness Week, from

March 2 to 8, is a great time to get

started and “Move It to end MS.”
Congress has supported the

goals and ideals of the week with
a congressional resolution.
To find out ways in which you

can serve and encourage others to
do so, visit NationalMSSociety.org.
You can even find out how you

can share your own video story,
download Web banners, sign up to
participate in or volunteer for
Walk MS or Bike MS, or locate a
special event offered by a chapter
near you.
Progress can’t wait. You can

Move It during MS Awareness
Week and throughout the year to
come.

It’s TimeTo Move It To End MS

Whether you volunteer, bike, walk,
educate or support the cause,
there are many ways in which you
can help find a cure for MS.

(NAPSA)—Clinical Cancer
Advances 2008, a report published
annually by the American Society
of Clinical Oncology (ASCO), rec-
ommends increasing federal can-
cer research funding and improv-
ing patient access to cancer
clinical trials. To learn more, visit
www.asco.org/researchfunding.

* * *
Eaton Vance Corp. is a Boston-

based investment management
firm, traded on the New York Stock
Exchange under the symbol EV.
For more information, visit
www.eatonvance.com.

(NAPSA)—Reaching new cus-
tomers can be challenging for
most businesses. While tried-and-
true methods such as newspaper
advertising remain popular, a new
ad medium has also taken the
business world by storm.
Online video ads—short-form

commercials that run on Web
sites—are proving to be one of
the most effective ways to adver-
tise online, with some video ads
generating twice the clicks of
banner ads. In fact, advertisers
report planning to allocate about
35 percent of their budget on the
ads by 2012, according to Borrell
Associates.
Small businesses are catching

on to this trend, fueled by a host of
do-it-yourself Web sites that offer
inexpensive, locally targeted,
online video ad programs. Compa-
nies such as Jivox (www.jivox.com)
allow advertisers to get started for
as little as a few hundred dollars
per campaign and make develop-
ing an online commercial simple
and fun.
For example, Princess Port Bed

and Breakfast in Half Moon Bay,
California used Jivox to create an
ad with free video footage showing
a couple holding hands and walk-
ing on a beach, with a link to a
coupon. After Princess Port ran
the video ad, bookings skyrock-
eted, and 85 percent of new guests
redeemed the coupon.
Here are a few things to keep in

mind when it comes time to pro-
duce your own ad:
• Keep It Simple—Viewers

don’t want to read large volumes
of text on their computer screen.
To stand out, your ad needs to be
short and sweet.

• Call Out The Benefits—
Research shows that people decide
if they want to read more about a
topic on a Web site in eight sec-
onds or less. Ads that contain spe-
cific, immediate benefits, such as
a promotion or discount, can be
highly effective.
• Be Smart About Type Size—

Use no more than two type sizes
in one ad, with the largest type
size on top. Also, never use more
than two fonts and avoid using all
capital letters.
• Use Relevant Visuals—The

visuals in a video ad should com-
municate a relevant message.
Clean, simple graphics are more
likely to catch the eye of the viewer.
• Test And Retest—Set aside a

portion of your budget to test dif-
ferent approaches so that you can
see how response rates fluctuate
when you change the visuals, call-
to-action or price points, or add a
promotional offer.
For more information on mar-

keting your business, visit
www.jivox.com.

Tips For MarketingYour Business

Online video ads are short-form
commercials that run on Web
sites.




