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(NAPSA)—Public gardens have
taken root in communities nation-
wide—and with good reason. 

From teaching about nature to
the latest ways to conserve water,
the gardens offer a number of ben-
efits and can be an interesting,
relaxing and affordable way to
spend time with family and
friends.

There are more than 500 public
gardens, botanical gardens, edu-
cational gardens and more across
the U.S. While many people asso-
ciate them with plant and tree
conservation, they also preserve
animal habitats through research,
education and environmental
stewardship.

Here’s a look at some garden
types that the American Public
Gardens Association (APGA) sug-
gests visiting:

• Zoos—Beyond helping to
preserve animal species, zoos
often have significant horticul-
tural collections that depict the
flora the animals experienced in
their native habitats.

• Entertainment Gardens—
These gardens include golf
courses, theme parks, water parks
and more. They’re designed pri-
marily to entertain their visitors,
but have breathtaking horticul-
tural displays as well.

• Historical Sites—These are
places of historic or cultural signif-
icance, such as churches, cemeter-
ies and historic homes. Often, the
grounds are shaped to reflect the
horticulture of their historical
period.

• Nature Gardens—These
gardens are created and designed
to connect visitors with nature.
They help inform and educate
them about the botanical and eco-
logical origins and functions of
plant life and their relation to
human beings and animals.

Finding Gardens
You can find a public garden in

the area by visiting the APGA’s
Web site at www.publicgardens.org.
To mark the importance of gardens
for environmental stewardship, the
group partnered with Rain Bird
Corporation, a leading manufac-
turer and provider of irrigation
products, to promote National Pub-
lic Gardens Day. The event
includes activities for schools, fami-
lies and the thousands of visitors
who explore and discover local pub-
lic gardens. 

Interest In Public Gardens Blooms

Public gardens can be a fun,
affordable way to get back to
nature. 

Note to Editors: Although National Public Gardens Day is May 8th, this
article can benefit your readers at any time.  
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(NAPSA)—Credit scores, loans,
interest payments and budgets....
Most adults are familiar with
these terms and what they mean.
However, unless their parents
have taken the time to discuss
these key financial topics, many
teens may not be as familiar.  

Teaching teens about finances
and how to make informed and
responsible financial decisions is
one of the most valuable lessons
parents can provide—and an
increasing number of moms and
dads are taking steps to ensure
that young adults develop finan-
cial discipline.  

Last year ’s  study of  high
school seniors conducted by the
Jump$tart Coalition found they
were able to correctly answer
less than half of the financial lit-
eracy questions posed to them—
a failing grade. This means that
many young adults do not have
the financial survival skills they
need to succeed.

A new online guide, “Parents,
Teens, and Money: A Clear and
Simple Guide to Discussing Finan-
cial Responsibility,” offers interac-
tive tools and resources to help par-
ents engage their teens and guide
discussions on a broad range of
financial topics. The comprehen-
sive guide, published by Chase
Card Services and College Parents
of America, is available at
www.chaseclearandsimple.com and
www.collegeparents.org.

Below are some important

financial considerations all teens
should keep in mind, whether
they are entering college or the
workforce:

• What important questions
to ask before signing up for a
credit card.

• How interest rates, fees and
penalties impact the cost of
using credit cards.

• How to identify the main
differences between credit and
debit cards.

• What other types of loans
there are and how to compare
terms to get the best deal.

• How to make and stick to a
budget. 

• How to spot—and prevent—
identity theft.  

Using resources such as the
“Parents, Teens, and Money”
guide to help facilitate discus-
sion is the first step in ensuring
that teens understand finances
and are able to make smart and
responsible decisions.  

“We hear from the parents we
serve as well as the colleges and
universities we work with that
financial literacy is an impor-
tant issue and that there’s a
need for better resources to cre-
ate a good foundation for young
adults,” said James A. Boyle,
president, College Parents of
America. “By sharing this guide
with our members and other
organizations,  we hope to
empower today’s teens to be suc-
cessful and responsible adults.”

Improving Teens’ Financial Literacy

(NAPSA)—Any way you slice it,
preparing meals at home can be an
excellent way to save money and
still eat well. And now there’s a
new resource to help home cooks do
an even better job on both fronts.

Many people—in fact, over half
of those surveyed in a new poll—
say they aren’t as good as their
moms when it comes to selecting
and preparing meats. 

Fortunately, a free new con-
sumer brochure may change all
that. It was created to demystify
how to select and prepare the 150
cuts of fresh beef, pork, lamb and
veal available in today’s abundant
meat case and make the process—
from selection to preparation—
less intimidating. 

Called “Consumer’s Guide to
the Meat Case,” the guide—pre-
pared by the American Meat Insti-
tute (AMI)—is designed to be car-
ried in a purse or pocket and
contains convenient grids depict-
ing each cut, its regional and fan-
ciful name, and the cooking meth-
ods that can be used to prepare it.  

It also describes dry-heat cook-
ing, like roasting and grilling;
moist-heat cooking, like simmer-
ing and slow cooking; and combi-
nation cooking, which uses both
techniques.  

“Meat is a delicious and nutri-
tious part of a healthy balanced
diet, offering a huge nutrition
return for every calorie con-
sumed,” said AMI Senior Vice
President of Public Affairs Janet
Riley. “We hope this free guide
will help consumers select meat
confidently and prepare these cuts
so they will be satisfying and
enjoyable.”  

Other findings in the survey
include:

• Only 27 percent said their
skills in selecting and preparing
meat are as good as their mothers’
and only one in five (21 percent)
dared to say they’re actually better.  

• Nearly a quarter (23 percent)
of consumers ages 35 and older
claim to be better than their
mothers at selecting and prepar-
ing meats, compared to 17 percent
of their younger counterparts. 

Consumers can download the
brochure at www.MeatMatters
Info.org or send a self-addressed,
stamped, business-size envelope to
Guide to the Meat Case, AMI, 1150
Connecticut Ave., Suite 1200, Wash-
ington, DC, 20036.

AMI represents companies that
process 95 percent of red meat
and 70 percent of turkey in the
U.S. It also monitors legislation
and conducts scientific research
through its foundation. The sur-
vey was conducted for the insti-
tute by Kelton Research. 

To learn more, visit
www.meatmattersinfo.org.

A Guide To Help Cooks Stay A Cut Above

While many consumers feel they
aren’t as good as their moms
when it comes to selecting
meats, a new consumer guide
may change all that.

(NAPSA)—As part of its Eye-
Smart campaign to empower
Americans to take charge of
their eye health, the American
Academy o f  Ophthalmology
launched “Ask an Eye M.D.,” a
new onl ine  serv ice  through
which the public  can submit
questions about their eyes to a
panel of  ophthalmologists.

“The Ask an Eye M.D. service
will supplement the rich supply of
educational information already
available on the EyeSmart Web
site,” said H. Dunbar Hoskins Jr.,
M.D., executive vice president of
the Academy. “Our hope is that
the service will educate the public
about eye health issues so that
people can know their risks and
save their sight. As a matter of
course, people should always con-
tact their own eye M.D. for med-
ical advice about their eye
health.” 

Answers to selected questions
will be posted online on an ongo-
ing basis. In addition to answers
to recently submitted questions,
all answers posted on “Ask an Eye
M.D.” will be available in a
searchable archive. 

The campaign is sponsored by
the Academy in partnership with
EyeCare America, a public service
program of the Foundation of the
American Academy of Ophthalmol-
ogy. In addition, more than 80 state,
local and specialty ophthalmology
societies are lending their support.

To submit a question online to
Ask an Eye M.D. or for more
information about eye health, visit
www.geteyesmart.org. 

Ask An Eye M.D. Free Public Service
“ A new online service will educate the public 

about eye health issues so that people can 
know their risks and save their sight.”

 — H. Dunbar Hoskins Jr., M.D. 

***
The morning cup of coffee has
an exhilaration about it which
the cheering influence of the
afternoon or evening cup of 
tea cannot be expected to 
reproduce.

—Oliver Wendell Holmes
***

***
The secret of concentration is
the secret of self-discovery. You
reach inside yourself to discover
your personal resources, and
what it takes to match them to
the challenge.

—Arnold Palmer
***

***
To say nothing is out here is
incorrect; to say the desert is
stingy with everything except
space and light, stone and earth
is closer to the truth.

—William Least Heat-Moon
***

***
I do not object to people look-
ing at their watches when I am
speaking. But I strongly object
when they start shaking them
to make certain they are still
going.

—Lord Birkett
***

***
Deals are my art form. Other
people paint beautifully on can-
vas or write wonderful poetry.
I like making deals, probably
big deals. That’s how I get my
kicks.

—Donald Trump
***

***
Columbus discovered America
when he set out in quest of gin-
ger and cinnamon, and histori-
ans are still debating the long-
term benefits of his journey.

—Abbe Raynal
***

***
There is no free society without
silence, without the internal
and external spaces of solitude
in which individual freedom
can develop.

—Herbert Marcuse
***

Franklin D. Roosevelt was the
first American president to use a
private polling service to advise
him on both election strategy
and public policy.

The bird with the longest feathers is the onagadori, a domestic
strain of red jungle fowl. Its feathers span more than 34 feet.




