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(NAPSA)—Is 50 the new 40?
According to a new survey con-
ducted by Cheerios® age is just a
number. Seventy-seven percent of
today’s 50-year-olds feel younger
than they thought they would at
this age. In fact, nearly 45 percent
say they feel 39 or younger and
despite the recent economic down-
turn, 56 percent believe they have
it better than their parents did at
this age.
Cheerios’ “The Real 50” report

looked at how 50-year-old Ameri-
cans feel about their age, health
and the next phase of their lives.
The good news: Americans cele-
brating the iconic birthday this
year aren’t stressed or sad about
turning 50; they’re looking for-
ward to what the future holds.

A Healthy Outlook
With almost 70 percent of this

group believing their best years
are yet to come, staying healthy is
important for the future.
• Nearly two in three report

the decade ahead is one in which
they’d love to improve their over-
all health.
• Close to 70 percent fear

they’ll be more consumed with the
health of their hearts in the
decade to come than the physical
signs of aging such as wrinkles or
gray hair.
• Almost half hope their fifti-

eth year will be the time they
tackle a specific health or fitness
goal, such as losing weight or low-
ering cholesterol.

The Road Ahead
With a healthy outlook toward

the next phase of their lives, these
Boomers are excited to continue
focusing on what’s important to
them.

• Close to three in four of those
who believe the best years lie
ahead say the coming years are
most appealing to them for
chances to travel and spend time
with their families.
• Additionally, 60 percent say

they’d like to take more time for
leisure activities, such as attend-
ing concerts or movies, while 46
percent want to spend more time
outdoors and 42 percent look for-
ward to volunteering.
No matter what the future

holds, this group knows they need
a healthy heart to take advantage
of it. Enjoying Cheerios can help
maintain a healthy heart because
the cereal is made with 100 per-
cent whole grain oats, which can
help lower cholesterol.
To encourage people to stay

healthy, Cheerios developed the
“Do What You Love” sweepstakes.
Those who pledge to love their
hearts can enter to win one of 10
prizes that allow them to travel,
vacation with family, attend a red
carpet premiere, volunteer and
more. Anyone 18 and older can par-
ticipate in the “Do What You Love”
sweepstakes. They just need to go
to Cheerios.com/love to learn more.

Today’s 50-Year-Olds FeelYounger,
Believe BestYears Are Ahead

Americans feel youthful at 50 but
recognize health should be a pri-
ority in the years ahead.

(NAPSA)—No matter the time
of year, gas prices are famously
unpredictable. In eight out of the
last 10 years, they’ve gone up at
least 30 percent. Fortunately, new
services are now available to give
small and midsized businesses
control over their fuel budgets and
therefore their bottom line.
Companies base their prices on

a number of factors including
operating costs. When operating
costs—particularly gas prices—
rise, business suffers. Small busi-
nesses are particularly susceptible
to these price swings and the
repercussions can have devastat-
ing effects. According to experts at
The Boston Consulting Group,
however, “by making a relatively
small investment in hedging up
front as an insurance policy, com-
panies can protect themselves
from potential disaster.”
Large companies such as South-

west Airlines have long used fuel
hedging as a safeguard against ris-
ing gas prices. Until now, this
required expertise in futures trad-
ing and the ability to purchase fuel
contracts in 42,000-gallon incre-
ments. Now there is a way for
smaller businesses to get this same
protection at a price they can
afford with the click of a mouse.
Due to a new service called fuel

price protection from Pricelock,
small and midsized businesses can
now purchase a plan that protects
them when prices rise while letting

them benefit from savings at the
pump when prices go down.
Explains Pricelock founder and
CEO Bob Fell, “Fuel price protec-
tion is like insurance against
increases in gas prices. A business
can set its protection price and if
gas or diesel prices go above that,
we pay the difference.” Adds Dale
Nicholas of Nicholas & Son waste
hauling, “Fuel price protection
helps me protect my business, my
employees who depend on the com-
pany for their livelihood and my
customers.”
While fuel price protection pro-

grams primarily benefit busi-
nesses, consumers can benefit as
well. Businesses that plan accord-
ingly aren’t forced to pass these
unexpected costs to the consumer,
helping everyone manage budgets
better.
For more information, visit

www.pricelock.com.

Businesses Combat Rising Fuel Costs
By Setting Their Own Gas Prices

(NAPSA)—A new survey finds
reassuring news in the midst of
the current economic climate.
Most respondents still see charita-
ble giving as a holiday priority—
and believe the holidays are a
good time to encourage children to
be charitable.
Among more than 3,000 adult

respondents in a Build-A-Bear
Workshop survey (most of them
moms), 63 percent said their chari-
table giving would remain about
the same as last year and more
than 24 percent said they would
increase donations this holiday.
These responses are even more

striking when compared to survey
results concerning spending in
other areas. For instance, more
than half of the respondents plan
to cut back on eating out at restau-
rants and 44 percent will forgo
redecorating or remodeling their
homes. However, moms are still
intent on buying for their kids.
Just under 60 percent said their
spending on children would
remain the same this holiday sea-
son compared to last and 18 per-
cent said it would increase. More
than 60 percent said they prefer
products that benefit charities
when selecting gifts.
Build-A-Bear Workshop offers a

variety of options for charitable
giving. For instance, when guests
purchase the new Turner Owl, 50
cents is donated to First Book to
provide new books to children from
low-income families and 50 cents is
donated to the Build-A-Bear Work-
shop Bear Hugs Foundation to
support other literacy and educa-
tion programs.
Other furry friends benefit

domestic pet programs (Jack Rus-
sell Terrier is a favorite in the
Bearemy’s Kennel Pals series), chil-
dren’s health and wellness causes

(Champ—A Champion Fur Kids),
and endangered animals and their
habitats (WWF Gray Wolf).

Team up with Toys for Tots
This year, the company will

again partner with the Marine Toys
for Tots Foundation to conduct a
toy drive the weekend of Dec. 3 to
5. Guests at each store will be
encouraged to purchase a furry
friend or bring a new toy to donate.
During the month of December,

guests are also invited to add a $1
donation (or more if they so desire)
to support Toys for Tots when they
check out either at the store or
online at buildabear.com. Last year,
through the generosity of its guests,
the company raised nearly $400,000
for the Toys for Tots program.

Have a “Helping Holiday”
Survey results also reveal that

70 percent of moms think there
are opportunities for kids to get

involved with charitable organiza-
tions. Build-A-Bear Workshop
encourages young people to make
a difference in their communities
through its Huggable Heroes pro-
gram, which recognizes leaders for
their outstanding charity efforts.
This year’s class of 10 Huggable
Heroes, ranging in age from 11 to
18, raised funds and collected
items valued at more than $22.5
million, and they volunteer more
than 650 hours of their time each
month. The company asked these
young experts for advice on ways
to make the holidays better for
others. Here are some of their
ideas:
• Start a food collection drive

for a homeless shelter.
• Go to a nursing home and

make handmade ornaments with
residents.
• Gather coats, hats and gloves

for children who may not have
warm clothing for the winter.
• Bake cookies and raise funds

for a selected charity through a
bake sale.
• Make a basket with some

essentials and give it to another
family; encourage your friends to
do the same and host an event to
make the baskets.
• Foster an animal at a nearby

animal shelter.
• Use your individual talents to

“give back.” For example, if a child
plays an instrument or sings,
encourage him/her to gather
friends with a similar talent and
contact local nursing homes, se-
nior centers and hospital pediatric
wards to arrange musical holiday
performances. The positive impact
of music on the recovery and im-
mune systems of children and the
elderly is significant.
For more information, visit

www.buildabear.com.

Many Still Plan To Have A Helping Holiday

Of those responding to a recent
survey, more than 60 percent said
they prefer products that benefit
charities when selecting gifts.

The first written mention of ice cream in this country can be found
in a letter from the 1700s, which admiringly describes the ice cream
and strawberry dessert a Maryland governor served at a dinner party.

***
Peace has to be created in order to be maintained. It is the prod-
uct of Faith, Strength, Energy, Will, Sympathy, Justice,
Imagination and the triumph of principle. It will never be achieved
by passivity and quietism.

—Dorothy Thompson
***

***
To be anAmerican (unlike being English or French or whatever)
is precisely to imagine a destiny rather than to inherit one; since
we have always been, insofar as we are Americans at all, inhab-
itants of myth rather than history.

—Leslie Fiedler
***

***
Romance and poetry, ivy, lichens
and wallflowers need ruin to
make them grow.

—Nathaniel Hawthorne
***

***
Logical consequences are the
scarecrows of fools and the bea-
cons of wise men.

—Thomas H. Huxley
***

The first tea farm in the U.S.
took root in 1890 near Sum-
merville, S.C.




