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A MORE FESTIVE PIZZA PARTY 

According to reseArch conducted by nestlé in pArtnership with 
MAru/MAtchbox, seventy-four percent of AMericAns order cArryout 
or delivery pizzA At leAst once A Month. but these people MAy be 
coMproMising the Moods of theMselves And the people Around theM. to 
deterMine which pizzA MAkes for hAppier gAtherings—delivery or fresh-
bAked froM the oven—digiorno® pizzA conducted A sociAl experiMent 
thAt MeAsured And AnAlyzed the effect on pArtygoers’ Moods. At A 
series of gAtherings, digiorno observed More joy when pizzA wAs 
bAking in the oven during pArties thAn At those thAt ordered cArryout 
or delivery pizzA. see More At digiorno--dot--coM--slAsh--power-of-
pizzA.


