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A MORE FESTIVE PIZZA PARTY 

According to research conducted by Nestlé in partnership with 
Maru/Matchbox, seventy-four percent of Americans order carryout 
or delivery pizza at least once a month. But these people may be 
compromising the moods of themselves and the people around them. To 
determine which pizza makes for happier gatherings—delivery or fresh-
baked from the oven—DIGIORNO® pizza conducted a social experiment 
that measured and analyzed the effect on partygoers’ moods. At a 
series of gatherings, DIGIORNO observed more joy when pizza was 
baking in the oven during parties than at those that ordered carryout 
or delivery pizza. See more at digiorno--dot--com--slash--power-of-
pizza.


